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LONDON

Hari’s World Sets Spring Fair Date
Dowman Stand  3J02-K03
Hit children’s property Hari’s World – the exciting and imaginative series of books following the adventures of Hari the Elephant and friends - will once again be bringing a sense of fun and adventure to the NEC this year with an appearance at Spring Fair 2012. Books and a whole range of merchandise will be on show (with a 10% trade discount on offer), there will be a chance to meet the author and Hari himself will be making an appearance on the Sunday!
The books have proved a big hit with children, who love the brightly coloured illustrations and the fun, exciting and imaginative storylines, whilst parents and grandparents have embraced the subtle messages that teach children about safety awareness in all areas of life and illustrate the ‘play safe and not sorry’ message. The latest title in the series - Hari at the Park – has recently launched and the publishing programme is set to feature ten books in total. 
The success of the books has already led to extension into the licensing sector and Dowman Soft Touch is on board with an adorable plush range based on the characters. Both the Hari’s World Series and the plush range are currently available in retail outlets across the UK, including gift shops and garden centres, zoos and animal attractions. This presence has been bolstered by a series of ‘Hari Days’ that have seen Hari make appearances at various retail outlets, zoos and animal parks. The brand is also a hit in schools via the successful SafetySack®, which allows teachers to engage children in a fun, exciting and imaginative way with the books, hand puppets, games, puzzles and more. Hari Days have also been hugely popular amongst schools up and down the country and this has further developed brand awareness at this key consumer level.
The growing awareness surrounding the brand means Hari's World is proving attractive across a number of market sectors and an extensive marketing campaign has been launched targeting the gift and garden sectors, high street retail and schools with details of the latest offers and promotions for the Hari’s World range. Public awareness is being driven by a new campaign that will launch post Spring Fair and will see a range of competition giveaways through parenting magazines and educational publications building still further consumer awareness, whilst social media is also playing a part with Hari recently launching into the world of Twitter and Facebook – where he is already attracting large numbers of friendly followers! 
“We are very much looking forward to attending this year’s Spring Fair,” says Managing Director Tris McGee. “There are many exciting developments taking place with Hari’s World and this gives us the ideal opportunity to meet up with both existing and potential partners and illustrate the potential of a brand that offers scope for licensing opportunities that go beyond the norm through the unique mixture of vibrant and exciting storytelling and subtle messages about safe play.” 
Hari’s World can be followed on Facebook and Twitter via:

Twitter: https://twitter.com/oops_hari
Facebook: http://www.facebook.com/pages/Haris-World/209697345735262
For further information please contact :
Jane Garner & Sallie Deary
jgarner@kilog.co.uk  /  sdeary@kilog.co.uk
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