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Friday, 27 January 2012
LONDON

Bamforth’s saucy success story stands out at Spring Fair!
Gifts, apparel, cards and more from licensees of legendary seaside postcard collection
JELC, global licensing agent for the Bamforth Collection, has announced that licensees Little Black Dog, Paladone Products Ltd, Spencer & Fleetwood, Spike Leisurewear, Raiseprint, The Coaster Company and Charles Glassware will all be exhibiting at Spring Fair International in February — as well as the legendary seaside postcard brand itself in Hall 5, stand A48.
Its multi-million selling saucy seaside postcards put Bamforth at the forefront of a quintessentially British industry for nearly 100 years. Today, the classic images that made Bamforth famous are delighting 21st century audiences in the licensed gifts market — and winning award nominations — as visitors to Spring Fair will find out.
At Stand A48 in Hall 5, Little Black Dog, a leading supplier of books and related items aimed at gift and greeting card retail, will be showing off its popular range of smart and saucy Bamforth bookmarks and coasters. Although exhibiting at Stand K33 in Hall 6, gift company Paladone Products Ltd will preview its 2012 launches of Bamforth-branded giftware and novelty kitchen items on the Bamforth stand.
Apparel too, is a growth area for the cheeky images that made Bamforth famous. Spike Leisurewear, celebrating 25 years as a major name in high-quality character t-shirts, has chosen four seaside postcard classics for its Bamforth t-shirts, which visitors can see on Stand A21 in Hall 5.
It’s been barely six months since Spencer & Fleetwood, a leading player in the novelty gifts and cheeky confectionery market since 1986, brought Bamforth’s very British humour to a very British range of high quality gift confectionery. The Great British Sweets range of aniseed balls, butterscotch, pear drops and rhubarb and custard has already been a big hit — and not just at retail. Spencer & Fleetwood’s Great British Sweets have also been shortlisted for the Giftware Association Gift of the Year Award 2012 in the category Made In The UK. Have a look — and possibly a taste — at Stand H49 in Hall 3.  As well as the sweets Spencer & Fleetwood will be launching their 2013 Bamforth calendar.
The Coaster Company, a UK manufacturer of stock and custom-made gifts and souvenirs for the UK market, has a busy launch period planned for 2012, including bringing Bamforth images to a range of coasters, mouse mats, table mats and glass kitchen boards. Stand C60 in Hall 5 is the place to find out more.  Following a fantastic reception to the range at the recent Exeter show they are looking forward to more excitement at ISF.
Charles Glassware will be previewing its range of mugs and beer glasses on the Bamforth stand which is at A48 in Hall 5. Visitors will be able to see how successfully the Bamforth Collection’s entertaining, charming and often slightly naughty words and images have made the transition from iconic seaside postcards to popular and highly original gifts. And with over 25,000 images available for licensing, many of them classics in their own right, the licensing campaign is certain to enjoy even more success in the gift market in the coming years.
And finally……Bamforth postcards are being re-launched and will be available in the coming months both from the website – www.bamforthpostcards.co.uk and at retail.
Spring Fair International is where the retail industry comes to do business. It takes place from 5-9 February at the NEC in Birmingham and this year is expected to play host to some 3,000 exhibitors and attract more than 73,000 international and UK buyers.

Janet Woodward, Director of JELC, says: “The Bamforth Vintage Collection licensees at Spring Fair International are all highly regarded in their fields and have all perfectly captured the essence of this classic British brand. Being able to demonstrate the undoubted success of the Bamforth brand at this major shop window for the retail industry is a boost both for the brand’s valued licensees and for the continuing growth of the Bamforth licensing programme.”

About JELC

A boutique agency with over 30 years experience in developing and managing global licensing programmes on behalf of corporate, art, entertainment, personality and fashion based brands, JELC has extensive direct relationships with leading manufacturers and retailers across Europe in multiple categories. JELC has a wide network of contacts from Europe to Australasia and the USA.   www.jelc.co.uk
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