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LONDON

Roobarb And Custard Provide PDSA With Text Appeal!
Legendary dog and cat cartoon duo Roobarb and Custard are pulling in huge amounts of support for vet charity PDSA. The animated characters will appear on the charity’s shop fronts, in a charity collection campaign at Asda stores and will feature in the charity’s London Marathon publicity.  
The colourful characters are already responsible for a surge in demand for the PDSA’s text-to-donate campaign, which is raising vital funds for its £6 million Pet Hospital appeal.  Since Roobarb and Custard joined the programme in November 2011, allowing users to receive a free Roobarb and Custard screensaver in return for donations, the level of texts has gone up by over 500%.
The text campaign is part of a wider role for Roobarb and Custard as brand champions for the charity - the characters have also featured on a range of PDSA ‘I Love Dogs’ and ‘I Love Cats’ T-shirts from licensee Poetic Gem - launched with the support of Alesha Dixon. It is hoped the much-loved duo will help raise £1m through the text campaign and a range of other activities across retail and online.  
The UK’s leading vet charity, PDSA provides free care for the pets of people in need. It operates 50 pet hospitals throughout the UK and also funds treatment via more than 350 affiliated private vet practices.

In an inspired link up, the charity is now tapping into the British public’s huge affection for the classic  cartoon brand. Roobarb and his feline adversary Custard were created by Grange Calveley in the early 1970's and starred in the Bob Godfrey-directed BBC cartoon series Roobarb. Narrated by Richard Briers, only one series was originally produced, but the trademark wobbly animation, zany storylines and fiendishly catchy theme tune made the show into a cult sensation. It won a legion of devoted followers of all ages during the 70’s and 80’s. A brand new series, Roobarb and Custard Too, hit the screens in 2005 and has since been broadcast regularly by Channel Five, pulling in a whole new generation of fans. 
The licensing community has also been eager to tap into this popularity and agent Bulldog Licensing has built a strong programme that includes Fred and Ginger for a range of Roobarb and Custard-branded pet accessories, Fatspanner for pub entertainment machines, Diablo Skinz for mobile phone, tablet and laptop skins, Mogzilla for publishing, Poetic Gem for apparel, Museums and Galleries for greetings, PMS for amusement plush, and Riviera for canvas wall art. 
“Everybody loves Roobarb and Custard and it’s fantastic to see this popularity translating into increased revenue for the PDSA,” says Bulldog MD Rob Corney. “It also illustrates the power of the brand within the promotional field – a sector that we will be looking to extend into further during 2012.”
Speaking on behalf of  PDSA  John Cole, Marketing Director said, “Roobarb and Custard have been a superb partner for us. The brand fit between our organisation and the characters is perfect and the fact that the association is making a measurable impact on our revenue is great proof of the power of this partnership. We look forward to a long and successful relationship together.”
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