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Carolyn Robb: THE ROYAL TOUCH Premium Brand Goes Global with Launch Event at the British Embassy in Tokyo 

The British Embassy in Tokyo, Japan will host the launch celebration event of the Carolyn Robb: THE ROYAL TOUCH culinary/lifestyle brand on January 18th.  Within the last two weeks exclusive agreements have been signed in Australia, Germany, Hong Kong/China and Canada, in addition to the agreement reached in Japan in 2011.

Mr. Ted Larkins, who is hosting the event at the British Embassy, is President of Blue Sky International, the exclusive Japanese partner of THE ROYAL TOUCH brand, whose firm also represents CAA and MGM Consumer Goods.

Carolyn Robb is the co-founder and personal chef to TRH Prince Charles, Princess Diana, Prince William and Prince Harry for over a decade.  Mr. Larkins stated, “THE ROYAL TOUCH is a premium culinary and kitchenware brand specializing in the license and development of high-quality consumer products for manufacturers, distributors and retailers in Japan”.  Mr. Larkin further stated, “Due to Ms. Robb’s prestigious background spanning close to 25 years as a world-class chef, restaurant critic and culinary consultant for five and seven star hotels, each licensee is offered Carolyn’s product development expertise, use of name/likeness, THE ROYAL TOUCH seal-of-approval logo and Carolyn’s participation in PR and Advertising campaigns.”  

“We are delighted Carolyn is flying from the UK to Japan to be with us for THE ROYAL TOUCH launch event.”  Ms. Kana Yoshimura, VP of Marketing for Blue Sky confirms, “Many clients have expressed sincere interest in licensing THE ROYAL TOUCH brand for creating new food and kitchenware product lines and also re-branding and refreshing existing brands”.  

Reports Bill Schwartz; co-founder of THE ROYAL TOUCH, “2012 is an ideal time to introduce THE ROYAL TOUCH brand due to the constant worldwide media coverage of Royalty, the Olympics in London, the Diamond Jubilee of Queen Elizabeth and the non-stop anticipation of the next generation of Royals.” Additionally stated, “We are extremely fortunate to enjoy this ‘Royal’ media attention since it can only help bring awareness to our premium brand.  
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Hong Kong/ Mainland China:

At the 2012 Hong Kong License Show this last week, THE ROYAL TOUCH brand was presented by Foron Ltd., the exclusive representative for Hong Kong and mainland China.  Foron’s CEO, Mr. Karl Miu confirmed strong interest due to Carolyn’s 25 years as a world-class chef, culinary expertise and her unique history with the Royal Family.  “There are many chefs…but it is impossible to find one with such a diverse skill set and whose reputation will greatly assist sustainable and strong product sales.”  It is interesting to note that Carolyn was on the HMY Royal Britannia when China took position of Hong Kong.   

Australia/New Zealand:

Just signed as the exclusive partner for Australia/New Zealand is Wild Pumpkin Licensing International, whose clients include Pepsi, GM, Crayola, Peanuts and Universal.  Patrick Cooper, Director noted, “As a member of the British Commonwealth our population is eager for THE ROYAL TOUCH brand!  “We have strong relationships in all consumer categories and market segments; all will greatly benefit from the focus and attention of everything Royal.  We could not have asked for a more timely and timeless brand and expect spectacular results!”

Germany:

In Germany, VIP Entertainment and Merchandising has signed on.  Mr. Michael Lou, CEO acknowledges the challenges of the market place and feels that THE ROYAL TOUCH will rise to the top; “People want prestige, quality, value and status and we couldn’t think of another brand that covers all of these points”.  VIP also represents the Beatles and the FBI. 

Canada:

As of last week, Segal Entertainment, whose clients include Dreamworks and Paramount Studios, came aboard as an exclusive partner for Canada.  Reports Stuart Pollack, CEO “We are overwhelmed with inquiries from everyone from artisan bread manufacturers, distributors of premium cookery products to private label retailers.”  “We hope to make announcements within the next 30-60 days.”  “Even though our territory is relatively small, our population is extremely enthusiast about everything Royal.”  “ More than 61.5% of all television households watched the Royal Wedding”  “All merchandise associated with Royals continues to sell well.”   “During these times when Licensees are not spending as much on advertising, we are fortunate to enjoy all of the free publicity that automatically re-enforces THE ROYAL TOUCH brand”.

Page 3

For more information, contact William Schwartz:

The Royal Touch Partnership

1223 Wilshire Blvd.

Suite 283

Santa Monica, CA 90403

Tel:  310-394-8227

E-mail: bill@theroyaltouch.com
Web Site:  www.theroyaltouch.com
