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Monday, 16 January 2012
LONDON

Pip The Cat Picks Up Plethora Of New Partners!

KJG Ltd, licensing agent for Pip the Cat, has announced details of a series of new licensing agreements for the top design property.

Pip the Cat is the creation of leading design firm Over the Moon a 2010 winner and 2011 Henries finalist . The brand is a massive presence in the greetings sector and appears regularly in the ‘What’s Hot’ section of Progressive Greetings, with retailers praising the brand’s ability to appeal to adults and kids alike. The cards are currently available in a vast range of outlets across the UK as well as on the Web via Moonpig.com and through Pip’s own online shop at www.pipthecat.com. This popularity has also spread globally, with the cards selling in huge numbers across Russia, France, Germany, Finland, Italy, Switzerland, Hong Kong, New Zealand, and Australia.

One of the new agreements will see toiletries firm Ethos Concepts Ltd launching a wide-ranging Pip the Cat–branded line that includes bubble bath, body lotion and shower gel. 

“What makes Pip so special is that it appeals to such a broad age group, so we are very excited to be working on this new toiletry collection,” says Armen Saboochian, MD, Ethos Concepts Ltd. “We have put a lot of effort into fine tuning the individual products and have been working with a famous fragrance house to get the scents just right, so that the range offers something for kids and adults alike.”
Other recently signed licensees are Stickems for magnetic screen cleaners for iPads and mobile phones, TaylorHe for Pip-branded skins for iPads, and Vista Stationery and Print for calendars and year planners. 

The raft of new deals adds to what is already an impressive licensing programme. Existing partners include Bluebird Brands for a range of mugs, coasters, purses, wallets and umbrellas that are currently selling well in TK Maxx stores nationwide, Alligator for gift bags and boxes, Robert Frederick for stationery, and Raiseprint for fridge magnets. Shreds is also on board for a variety of products aimed at 2 to 4 year olds, such as aprons, mini tote bags, giftpack melamine sets and lunchbags, which are selling well through major retail outlets including Amazon and Harrods. Pip the Cat also features in both Sparkle World and Easy Peazy, two best-selling magazines for young girls.

“We are delighted to be linking Pip the Cat with so many new licensees,” says Kirsty Guthrie, from KJG Ltd, “the brand is developing an extremely strong presence within the licensing sector and we are currently in discussions with several more potential partners, so 2012 is likely to prove a very productive year!”
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