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Downton Abbey Set For Past Times Appearance

CPLG, licensing agent for hit period drama Downton Abbey, has announced details of a new DTR agreement with Past Times that will see a host of Downton Abbey-branded products hitting the shelves in time for Christmas.

Downton Abbey is produced by Carnival Films, a division of NBCUniversal International Television Production for ITV1; licensing is managed by CPLG UK on behalf of the NBCUniversal Television Consumer Products Group. The series charts the fortunes of the aristocratic Crawley family and their servants in Downton Abbey, stately home of the Earl of Grantham. It has been one of the biggest TV success stories of recent years, with the first season recording the highest viewing figures for any new series on UK television since 2007, averaging a huge 11.7 million. The eagerly anticipated second season has recently finished its run and will be followed by a Christmas special, whilst a third series is already in development.

With ninety shops across the UK and Ireland, and a dedication to all things vintage, Past Times represents the perfect retail partner for Downton Abbey. The new range will launch with a line of notebooks and notecards, cushions and mugs. 

“We are very pleased to have signed this new deal with Past Times,” says Steve Manners, Executive Vice President & Director of Entertainment at CPLG, “the range of products features stunning designs and fits in perfectly with the prestige and class of the brand. The second series has proven to be hugely successful and with the Christmas special still to come we expect demand to be extremely high when the products launch later this year.”

About CPLG 
CPLG is one of the world’s leading entertainment and sport licensing agencies with offices in the U.S., Canada, UK, Benelux, France, Germany, Italy, Portugal, Spain, Korea and Japan. CPLG, the licensing arm of Cookie Jar, has more than 35 years of experience in the licensing industry. CPLG’s often-imitated company structure provides each of its clients with dedicated licensing, marketing and industry professionals and a fully-integrated design, legal and accounting service
About NBCUniversal Television Consumer Products Group

NBCUniversal is a leader in providing entertainment programming to the domestic and international marketplaces. NBCUniversal Television Consumer products Group manages all global ancillary television business endeavors for the NBCUniversal Television Group including third-party home entertainment distribution, consumer products, musical soundtracks, special market projects and the NBCUniversal Online Store. For the latest product updates and an overview of the properties managed by the group visit the NBCUniversal Television Consumer Products Portal at http://nbcconsumerproducts.com

About Carnival Films

Carnival is one of the UK's leading production companies.  In 2011, in addition to producing the second series of the critically acclaimed Downton Abbey and a two hour Christmas special for ITV1, Carnival also collected six Primetime Emmy Awards and two Bafta Awards for the show that has been sold in over 200 territories around the world.  The company also produced the multi Bafta award-winning adaptation of William Boyd's Any Human Heart for Channel 4 and production has recently completed on the latest series of Whitechapel, the popular and original crime drama for ITV1.  In 2011 Carnival has also been a producer on David Hare's television film, Page Eight for the BBC and is currently in production with Neal Street on Sam Mendes’ cycle of four Shakespeare history plays, again for the BBC.   

 
Originally founded over thirty years ago, the company has brought hundreds of hours of popular television and film to audiences worldwide, from series such as Poirot, Jeeves & Wooster, Hotel Babylon, As If and Rosemary & Thyme to powerful international mini-series such as Traffik, The Philanthropist and The Grid to classics such as Shadowlands and Porterhouse Blue. 
 
Carnival is run by producer Gareth Neame who in 2008 sold the company to NBCUniversal as the cornerstone of its new international TV business.   In 2007, Sally Woodward Gentle joined the company as Creative Director.   NBCUniversal International Television Production is headed by Michael Edelstein, President. To complement Carnival’s success in drama, Edelstein has established an impressive range of television production labels covering all genres.  Monkey Kingdom specialises in entertainment and produces the hit reality drama series, Made in Chelsea for E4 and Newlyweds for Bravo. Additionally, Chocolate Media is NBCUniversal International’s factual entertainment brand.  More latterly, in 2011, NBCUniversal announced a majority investment in Australian-based Matchbox Pictures, producers of critically-acclaimed drama series, The Slap, an adaptation of Christos Tsiolkas’s best-selling novel, currently transmitting on BBC Four. 

