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For publication 12 November 2011

TETLEY’S LICENSING PROGRAMME CONTINUES WITH THE LAUNCH OF GAFFER’S BISCUITS

Continuing their programme to leverage the appeal of The Tetley Tea Folk with a range of licensed products, a new range of Gaffer’s Biscuits is to hit the market in November which will be distributed initially through Nisa stores.  
Appropriately Gaffer shaped, Gaffer’s Biscuits come in three flavours of Choc Chip, Golden Crunch and Ginger. Sold in packs of 6 the biscuits will be available for a promotional price of £1.00 until December 4, after which they will have a recommended selling price of £1.49.
The biscuits will be produced under licence by Yorkshire bakery Grandma Wilds.  “These are great tasting biscuits which are perfect for dunking,” says Anand Gandesha, Marketing Manager for Tetley.  “Tea is a top three top up item in convenience stores so it makes sense to have this range of biscuits available there to partner a good cup of Tetley tea.” 

Brand consultancy Golden Goose who has an exclusive 3 year licensing deal to represent the Tetley Tea Folk within Licensing in the UK has been responsible for brokering the deal.  
The launch of Gaffer’s Biscuits will be supported by a comprehensive marketing planincluding highly visible in store point of sale.
· Ends  -
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Editors’ Notes: 
Tetley Tea Folk Launched in 1973 the Tetley Tea Folk have featured in 70 television advertisements and on more than 30 million pieces of memorabilia. After nearly a ten year break the return of the Tetley Tea Folk in a multimillion pound advertising campaign last year clearly resonated with consumers.  Reaching more than 42 million viewers the advert was voted one of the top 10 marketing events of 2010. 
Tetley is a growing global tea brand with a presence in 70 countries around the world. It is the market leader in the UK and Canada and in total 75 million cups of Tetley tea a day are drunk worldwide. For more information please visit www.tetley.co.uk
TATA Global Beverages is comprised of a number of major beverage brands worldwide including Tetley, Tata Tea, Good Earth, Eight O’Clock Coffee and Himalayan Natural Mineral Water. With revenues in 2008/09 of $1.5bn, the group employs C. 3,000 employees worldwide and has its corporate headquarters in the UK. The Tetley Group was purchased by Tata Tea in 2000. For more information on the Tata Global Beverages’ brands please visit www.tataglobalbeverages.com 
Golden Goose is a brand licensing consultancy established in 2002 to help corporate brands develop licensing opportunities. Based in London the company balances a consultative approach with an entrepreneurial spirit, offering a range of services from ideation, project management, and negotiation, through to style guide and packaging design.  Other Golden Goose clients include RAC, Thomas Crapper, and New York City.
