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MEMBRAIN LICENSING DESIGNS DEAL WITH MATTHEW LANGILLE

Designer and Artist Sets Strategy with Licensing Agency  
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Beverly Hills, CA  October 11, 2011:   memBrain Licensing, a strategic brand marketing and licensing firm in Beverly Hills announced today that it will represent Princeton, New Jersey-based artist/designer Matthew Langille to expand the popular artist’s brand across a wide range of new product categories. 
At only 29 years of age, Matthew Langille has established a strong reputation in the fashion and design industries, working with 150+ global fashion houses and design firms such as Marc Jacobs, Adidas, Swatch, Havaianas, SIGG, and Victoria’s Secret.  One of the most in-demand artists with design-forward brands from Australia to New York, Matthew Langille’s humorous designs, stories and expressive characters consistently deliver top sales at retail.  The new licensing program with memBrain Licensing will find Langille’s designs inspiring children’s books, apparel, accessories, décor and more beginning in early 2012.
Matthew Langille’s signature style seamlessly blends classical training with youthful energy rendered in bold, dynamic colors that hold appeal for all ages, but particularly women and children.   With an infectious sense of humor and unique approach to design, Matthew has been featured in fashion and news magazines throughout the world including Vogue, Elle, Marie Clare, Dazed and Confused, Los Angeles Times, Chicago Tribune, Numero Tokyo, Maxim, Men’s Health, InStyle, i-D Magazine, and Oyster Magazine.  He has also been selected as a featured guest artist for leading brands including Ford and Sharpie.  Most recently, Langille collaborated with the leading “designer cloth diaper” brand, Charlie Banana.  
Remarked Langille, “I love to inspire products that bring people joy; From a water bottle to a t-shirt, I want any Matthew Langille product to be someone’s ‘favorite thing.’  memBrain Licensing has a thoughtful approach to merchandising that closely aligns with my design approach and I am excited to share all of these new products with fans of my work throughout the world.”

memBrain Licensing has quickly become known for its tailored approach to brand development and strategic partnerships.  memBrain Licensing will be actively securing publishing partnerships to tell the stories of Matthew Langille’s vast character universe.  Matthew Langille will continue to work on high-profile brand collaborations with leading brands around the globe. 

“Matthew Langille’s simple and expressive art reflects modern life in a heartwarming way that is unmatched.  You can’t help but smile when you see one of his characters,” noted Jennifer Sullivan, President of memBrain Licensing, “We have big plans for growing the Matthew Langille brand in 2012 beginning with new partners in apparel, publishing and everything in between.”
About Matthew Langille

A rising star in the art and design world, 29-year old artist Matthew Langille has already made a name for himself working with some of the best-known global fashion houses and design firms around the world such as Marc by Marc Jacobs, Adidas, Swatch, Havaianas, SIGG, Osh Kosh B’Gosh, and Victoria’s Secret. He has been interviewed and featured in 50+ magazines and publications around the world such as Vogue, Elle, Marie Clare, Dazed and Confused, The LA Times, Chicago Tribune, Numero Tokyo, Maxim, Men’s Health, InStyle, i-D Magazine and Oyster Magazine. His clever, witty imagery exhibits a distinctively light-hearted style that resonates with designers and consumers alike. Matthew continues to develop as an artist and is usually found intently drawing characters, graphic and text designs, patterns and crayon drawings in the ever-changing space where art and fashion meet. Located in Princeton, New Jersey, Matthew’s studio is surrounded by a huge collection of sample products displaying his images in bold primary colors. For more information, visit http://www.matthewlangille.com 
About memBrain Licensing

memBrain Licensing creates value for its partners, navigating an increasingly connected world by harnessing the emotional power of entertainment and the passion of fans. With a global network of top level creative and strategic business executives, memBrain Licensing provides companies with meaningful and actionable programs that push boundaries and make an impact on popular culture.  memBrain Licensing offers a wide range of creative, strategic and operational services include strategic planning, partnership marketing, licensing sales, creative direction, brand identity development, project management, location based entertainment, social media development, retail engagement, promotional marketing services, publicity, trend analysis, product development and manufacturer consulting. memBrain Licensing is headquartered in Beverly Hills, CA. For more information, visit http://www.membrainllc.com.      

Media requiring more information please contact:  Eleni Karas eleni@membrainllc.com 
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