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Wednesday, 12 October 2011
LONDON

JELC and the Peel P50 go out for a spin at BLE!

World’s smallest production car is back on the ‘road’ at 1pm on Tuesday and Wednesday

At last: a licensing drive that does exactly that! Not only will the iconic P50, the world’s smallest production car, be proudly displayed on stand E010 as part of JELC’s licensing campaign for one of the best-loved motor vehicles ever assembled. It will also take to the road — or in this case, the aisle — at 1.00 pm on both Tuesday and Wednesday and go for a spin around the whole show.
Fifty years after it was first manufactured, the tiny three-wheeled Peel Engineering P50 is loved both as a collectors’ car and as an iconic, quirky and very British brand. Both car and brand are already enjoying an enthusiastic media and consumer response, with TV appearances in particular ranging from Top Gear and the Paul O’Grady Show to Dragon’s Den.
That’s why Peel Engineering appointed JELC as its European agent to build on the vast interest that has not only brought the microcar back to the market for the first time since 1969, but turned it into a unique British brand with enormous merchandising potential across gifting, household, apparel and numerous other categories.

And visitors to BLE will soon find out why this delightful car is still such a hit, by watching and waving as it makes its way up and down the aisles of this major licensing event or by visiting it in its E010 ‘garage’.
Janet Woodward, Director of JELC, says: “BLE is about business — but there’s also room for a bit of fun. Stand visitors will have a chance to find out why the Peel P50 has remained a design classic for half a century and is now the centrepiece of a major licensing campaign. And everyone at BLE will have a chance to see the world’s smallest production car back on the ‘road’ at last. We’ll honk — you wave!”
The P50 is part of a very strong line-up at the JELC stand. There’s the explosive Ultimate Fighting Championship® (UFC®) with its worldwide fan-base. Then there’s the cheeky and very popular humour of the Bamforth Collection and Grumpy Old Gits, the laid-back appeal of Plain Lazy to teens and young adults, and the fashion and fun of Barry M. Add the magical appeal to young girls of Gem Fairies, launching at BLE, and with further exciting properties yet to be announced E010 is a stand with across-the-board appeal. 
About JELC

A boutique agency with over 30 years experience in developing and managing global licensing programmes on behalf of corporate, art, entertainment, personality and fashion based brands, JELC has extensive direct relationships with leading manufacturers and retailers across Europe in multiple categories and a wide network of contacts from Europe to Australasia and the USA.   www.jelc.co.uk
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jgarner@kilog.co.uk  /  sdeary@kilog.co.uk
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