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TED LARKINS AND PARTNERS FORM BLUE SKY INTERNATIONA L LLP  

 

Licensing, Marketing and Consulting Firm  

Created to Build Prestigious Brands in Japan  

 

TOKYO, June 1, 2011 – Ted Larkins, a product licensing and promotion veteran who has generated more than $500 

million in sales of licensed product in the past 22 years, and his partners, Yukio Yoshifuji and Kana Yoshimura, have 

formed Blue Sky International LLP, a Tokyo-based licensing, marketing and consulting firm that will work with 

companies looking to enter Japan or enhance their business there. 

 

The announcement was made today by Mr. Larkins, who divides his time between California and Japan, and his 

partners, who are based in Tokyo.  The principals are well known for their insights, connections and hands-on 

experience in Japan. 

 

“Together we have nearly 60 years of experience doing business in Japan,” Mr. Larkins said.  “This depth of 

knowledge and skill allows us to offer our clients expert strategic counsel, insight into local tastes and culture, an 

abundance of ideas and resources, and the ability to be nimble as conditions change.  Our mission is to help clients 

create, develop and nurture opportunities in this beautiful and complex country.”   

 

Mr. Larkins observed that understanding business trends – including shifts in consumer buying habits and the 

resulting ripples in manufacturing, distribution and retailing – is essential to creating successful brands in Japan.  

He noted that the three principals of Blue Sky International take a “positive, yet realistic approach” to helping build 

and manage brands.   
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“There are great opportunities in Japan and through thoughtful planning and research we are able to establish 

strong product and promotion programs for our clients,” he said.  

 

Along with complete brand development, for companies hoping to enter the Japanese market, Blue Sky offers a full 

range of support, including market research, public relations and event planning, assistance with setting up offices 

and help recruiting legal, accounting and other personnel.   

 

“Depending on the client’s needs, we can market their brands on their behalf, assist them in organizing their own 

operation or create a custom package of services,” Mr. Larkins said.   

 

At the same time, he noted that there are many companies already established in Japan that look to Blue Sky to help 

communicate with existing licensees on matters such as product approval, royalty reporting and accounting.  

 

“Japan is one of our largest and most important markets, so it’s essential that we have experienced leaders in the 

licensing industry watching our business and monitoring trends on a daily basis,” said Andrew W. O’Brien, Senior 

Vice President of Nicklaus Companies LLC.  “Ted and his partners at Blue Sky International liaise with our licensing 

partners and are constantly evaluating the effectiveness of our programs and making recommendations for 

improvement.” 

 

Metro-Goldwyn-Mayer (MGM) Studios Inc.’s Tricia Samuels Laudisa, Executive Director, Worldwide 

Licensing-Consumer Products, concurs.  “We have a long history working with Ted and Kana in Japan and know 

that the Blue Sky International team will ensure that our diverse portfolio of brands is represented to its fullest 

potential in this important territory,” she said.  “No global brand can consider itself successful without a major 

Japanese presence supported by great marketing.” 



�
�

���������	�
����
���������������������������������� ���������
�������������������� �!���
���
�"#������#$������ � %�&
�"#����'������'��

(������	�
��'���(�)������*�+,����
������,����-�'�'� � ���
��$��$'�'�''�%�&
��$��$'�'�'� �

 

In addition to Nicklaus Companies and MGM Studios, Blue Sky also represents the estate of Audrey Hepburn.  

Clients for whom the three principals have negotiated tens of millions of dollars in licensing revenue over the last two 

decades include Jon Bon Jovi, Celine Dion, Mariah Carey, Paramount Pictures, 20th Century Fox, Sony Pictures and 

the estates of Bruce Lee and Marilyn Monroe.  These projects have been as diverse as stage play adaptations, 

cafés and commercials.  

 

Mr. Larkins, Blue Sky’s President, began his career in Japan when he accompanied a friend on a visit to Osaka in 

1988.  After immersing himself in the business, culture and language of the country – he is fluent in Japanese – he 

teamed up with a small trading firm importing electronics from Korea.  Seeking to diversify, he negotiated the rights 

for James Dean for a $10,000 contract to use Dean’s image on T-shirts.  Eventually that led to an $80 million (retail) 

James Dean line of product – and a passion for developing more opportunities in Japan. 

   

Vice President Yukio Yoshifuji was, until last year, President of Cielo Produce Co., Ltd, where he also supervised the 

marketing, advertising and public relations functions.  Previously he was a producer for Japanese television, film, 

theater, FIFA World Cup Soccer, theme parks and other events. 

 

Ms. Yoshimura, Vice President/Marketing and Promotions, previously served as Marketing Director for Cielo 

Produce.  Prior to Cielo, she held positions in the apparel industry, working to build brands including Polo Ralph 

Lauren, Playtex, Wonderbra and J. Crew, as well as Comme des Garcons, Carolina Herrera and Paco Rabanne 

fragrances for Nina Ricci Perfumes, all in Japan. 

            

Although the company’s formation is being announced today, ahead of the opening of Licensing International Expo 

in Las Vegas on June 14, Blue Sky International was officially incorporated on March 11, 2011.  Poignantly, that 
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was the date of the catastrophic earthquake and tsunami off the northeast coast of Japan.  Mr. Larkins remains 

undaunted about the possibilities and opportunities that lie ahead for Blue Sky and the citizens of Japan.   

 

“I traveled to Japan soon after the earthquake and, although heartbroken with the situation, was taken with the 

resilience of the Japanese to keep moving forward with a positive spirit.  I knew I would be useless in the 

devastated areas and decided at that moment the best thing I could do was to be a positive force, in my very small 

way, in bringing economic recovery back to Japan.  I’ve traveled the world extensively and Japan still fills me with 

great excitement and anticipation,” he said. 

 

For further information, please visit www.BlueSkyLLP.com. 

 

 

 

 

 

 

 

 

 

 

 

 

 

PHOTO ATTACHED: 



�
�

���������	�
����
���������������������������������� ���������
�������������������� �!���
���
�"#������#$������ � %�&
�"#����'������'��

(������	�
��'���(�)������*�+,����
������,����-�'�'� � ���
��$��$'�'�''�%�&
��$��$'�'�'� �

 

Ted Larkins (right), President, and Kana Yoshimura, Vice President of Marketing, for Blue Sky International LLP, a 

newly formed licensing, marketing and consulting firm.   
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