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Discovery Communications Announces the Launch of 

New Children’s Brand “Explore Your World”

Oregon Scientific Confirmed As Launch Partner for the Brand Taking the License for Educational Toys with a State-of-the-Art Technological Twist

LONDON, June 13, 2011 – Discovery Communications has announced the launch of Explore Your World, an exciting new brand for children that will cultivate curiosity, spark new ideas and instil a life long passion for discovery through a range of quality, educational licensed products.

The only real world brand for children aged 6-12 years, Explore Your World is a non-character property that shares the same values as Discovery’s flagship brand, the Discovery Channel, and will be similarly endorsed by parents who will be the primary purchasers of the product line that will include science and spy kits, collectibles, construction, outdoor, role-play, puzzles and games, back to school, publishing, electronics and interactive.

Oregon Scientific, well known for its Electronic Learning Products, have been confirmed as the launch partner for Explore Your World.  In a deal brokered by Discovery Enterprises International (DEI), the licensing and merchandise division of Discovery Communications, Oregon Scientific are developing a line of educational toys with a 21st Century technological twist.  It’s award winning SmartGlobe™ has already been selected as a hero product for the range that will be launched at retail in Q3 2012.

Nicolas Bonard, SVP Discovery Enterprises International, Europe comments, “The launch of Explore Your World fills a gap in the market for a consumer proposition targeted at school age children who are curious about the natural world. It demonstrates our ambition to always be an innovative licensor and our commitment to harnessing the power of the Discovery brand to create compelling licensed products. Oregon Scientific is a perfect launch partner for Explore Your World.” 

Sebastien Domingues, Senior Product Manager at Oregon Scientific, adds, “”Learning through exploration has long been a hallmark of Oregon Scientific’s state-of-the-art educational toy line and it is a philosophy that fits perfectly with the values of the Discovery brand.  We believe that there is a significant gap in the market for products that engage children whilst educating them and by encompassing 21st Century technology we’re going to prove that learning really can be fun!”

-ENDS-

Discovery Enterprises International
Discovery Enterprises International (DEI) serves as the streamlined access point for all of Discovery Communications' international program and private networks sales, co-financing opportunities, consumer products and licensing and music publishing rights in markets outside the United States. DEI focuses on maximizing sales opportunities for Discovery's worldwide brands and content with international third-party broadcasters and licensees. The Enterprises team partners with local clients through regional offices in London, Miami, Munich, Sao Paulo, Singapore, Sydney and Discovery's global headquarters in Silver Spring, Maryland. For more information, please visit www.discoveryenterprisesinternational.com.

Discovery Communications  
Discovery Communications (Nasdaq: DISKA, DISKB, DISCK) is the world’s number one nonfiction media company reaching more than 1.5 billion cumulative subscribers in over 180 countries.  Discovery empowers people to explore their world and satisfy their curiosity through 100-plus worldwide networks, led by Discovery Channel, TLC, Animal Planet, Science Channel, Investigation Discovery, Planet Green and HD Theater, as well as leading consumer and educational products and services, and a diversified portfolio of digital media services including HowStuffWorks.com.  For more information, please visit www.discoverycommunications.com.

About Oregon Scientific

Oregon Scientific was founded in 1989 in Portland, Oregon, a place buzzing with ideas and invention. Backed by IDT International Limited, one of the world’s leading electronics manufacturers, Oregon Scientific is renowned for its technological innovation and design excellence with vast investment in research and development. The company creates lifestyle electronic products which fuel people’s desire for “SMART LIVING” and reflect the highest pursuits of technology and design, harmoniously blending fine aesthetic values with a keen appreciation for our natural surroundings. In addition to its gracefully designed hallmark Time & Weather collection, the company extends the spectrum of products from the categories of Sport & Outdoor and Wellness & Beauty to the Electronic Learning collections, which are designed to meet today's lifestyle needs and enhance they way we live, work and play. 

For more information, please visit: www.oregonscientific.com 

