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Tuesday, 07 June 2011
Rocket Licensing takes Mammy to the shops!

“Enormous demand” drives licensing campaign for hit comedy Mrs Brown’s Boys

Millions of viewers; more than half a million DVDs sold; and one of the most successful comedy tours in recent history. And now the runaway comedy hit Mrs Brown’s Boys is about to become an unstoppable retail success.

Independent licensing and brand development company Rocket Licensing has launched a global licensing campaign that will take the popular BBC sitcom and in particular its hilariously tactless and ribald central character, Mrs Brown, into a number of highly appropriate categories.

Over the next year we can expect the wit and wisdom of the ‘Mammy’ of the long-suffering Brown family to appear on a wide range of product, including gifts, cards, calendars and t-shirts, all of them reflecting the fast-moving, outrageous comedy that has brought the show a vast number of fans in a very short time. Licensing interest is expected to be strong and with repeats, a second series and the live tour all planned or under way, brand awareness will be high right through to 2012 — and beyond.

The first categories will be licensed this year with a view to bringing product to retail in 2012 in time for the second series of Mrs Brown’s Boys. The market reach is likely to be wide, covering most ages from young adult up and reflecting the broad appeal of both the tour and the television series.

Mrs Brown’s Boys stars comedian, writer, actor and director Brendan O'Carroll as the loud-mouthed Irish matriarch Agnes Brown, whose favourite pastime is meddling in the lives of her six children. The first series was an instant hit in Ireland where its six episodes were broadcast early this year. Only weeks later the show repeated the feat on BBC1, airing at 10.30 from 21 February with an audience, at its peak, of over four million viewers. Hard on the heels of this success, a second series and a Christmas special have already been commissioned. Series one will be repeated during the summer. The Mrs Brown’s Boys team has now taken the show on a sell-out tour of the UK and Ireland, which will also be recorded for DVD release.

Conor Gibney, Head of New Media and Merchandise at BocPix Limited, says: “The success of Mrs Brown’s Boys has outstripped our wildest expectations. There is now enormous demand not just for DVDs but for a variety of merchandise related to the show and the central character. We are therefore delighted to be working with Rocket, which has a strong record in building relevant and well-targeted licensing campaigns, to meet this demand.”
Charlie Donaldson, Joint Managing Director, Rocket Licensing, adds: “Once in a while a concept and a character come along that really strike a chord. The warmth, energy and wild humour of Mrs Brown’s Boys have caught the popular imagination like few other comedy creations in recent years. We expect Mrs Brown to be as big a licensing hit as she has been on television, theatre and DVD!”
ABOUT ROCKET LICENSING
Rocket Licensing is a London based independent licensing and brand development company, launched in January 2007. It manages a select and balanced portfolio of clients and brands, including Atari, A M Heath, Dreamworks Animation, Dreamworks Studios, Dr Seuss Enterprises, Ebury Press, Emma Thomson, Harper Collins US, Hornby Hobbies, Lionsgate UK, MGM and The Jim Henson Company. www.rocketlicensing.com
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