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pressrelease

Friday, 27 May 2011
LONDON

Teen Wolf takes a bite out of the UK!
Rocket to license hot new MTV/MGM series Teen Wolf in the UK
London, May 27, 2011 - Rocket Licensing will be the UK licensing agent for the eagerly awaited new MTV/MGM co-production of Teen Wolf. The show follows the story of Scott McCall who encounters a creature in the darkness. Narrowly escaping an attack with a vicious bite in his side, the next day brings strange surprises for Scott at school, and his life will never be the same. The hour-long 12-episode series will debut in the US on June 5 at 11pm and on MTV in the UK on July 7.

A number of key category items are expected to be available at retail soon after the first episodes are aired.  The first phase of the campaign will focus on apparel, accessories and stationery, with the aim of bringing a select range of licensed products to market for the Christmas period. The key MTV demographic of tweens, teens and young adults of both sexes will be the core target audience for both the show and associated products.

A re-imagining of the classic 1985 film that featured Michael J. Fox, the new TV version of Teen Wolf is a sexy, suspenseful drama about transformation set against the backdrop of contemporary teen life with a forbidden, romantic love story at its core, making it a fresh and different take on the iconic movie. Teen Wolf brings a darker, more edgy feel to the story of Scott McCall and his fight to control his new and disturbing self. With the help of a sharp, gripping script from Criminal Minds creator Jeff Davis, stunning visual and make up effects by the Oscar®-winning teams Proteus FX ("Star Trek," "Mission Impossible III") and K.N.B Effects Group ("Predators," "The Chronicles of Narnia") and the smouldering good looks of rising star Tyler Posey in the lead role of Scott McCall, Teen Wolf is sure to make a big impact in the UK.

As the countdown begins to the anxiously awaited premiere, Tricia Samuels, Executive Director Worldwide Licensing – Consumer Products of MGM says: “We are delighted to be working with Rocket on such an exciting licensing campaign. A great storyline, cast and state-of-the-art effects have come together in a television event that will have an enormous appeal for a wide audience”.

Rob Wijeratna, Joint Managing Director of Rocket Licensing, says: “The timing of this series is perfect. Both viewers and licensees have been waiting for a smart, scary and sexy new series that takes the horror and romance genre to a new level. The teen and tween market is sure to love the new Teen Wolf brand”.

 

About Metro-Goldwyn-Mayer Studios Inc.
Metro-Goldwyn-Mayer Studios Inc. is actively engaged in the worldwide production and distribution of motion pictures, television programming, home video, interactive media, music, and licensed merchandise. The company owns the world’s largest library of modern films, comprising around 4,100 titles. Operating units include Metro-Goldwyn-Mayer Studios Inc., Metro-Goldwyn-Mayer Pictures Inc., United Artists Films Inc., MGM Television Entertainment Inc., MGM Networks Inc., MGM Distribution Co., MGM International Television Distribution Inc., Metro-Goldwyn-Mayer Home Entertainment LLC, MGM ON STAGE, MGM Music, MGM Consumer Products and MGM Interactive. In addition, MGM has ownership interests in domestic and international TV channels reaching over 130 countries. For more information, visit www.mgm.com.

About MTV
MTV is the world’s premier youth entertainment brand.   With a global reach of more than a half-billion households, MTV is the cultural home of the millennial generation, music fans and artists, and a pioneer in creating innovative programming for young people.  MTV reflects and creates pop culture with its Emmy®, Grammy® and Peabody® award-winning content built around compelling storytelling, music discovery and activism across TV, online and mobile.  MTV’s sibling networks MTV2 and mtvU each deliver unparalleled customized content for young males, music fans and college students, and its online hub MTV.com is the leading destination for music, news and pop culture.  MTV is part of MTV Networks, a unit of Viacom (NYSE: VIA, VIA.B), one of the world’s leading creators of programming and content across all media platforms.  For more information, go to www.mtvpress.com
About Rocket Licensing
Rocket Licensing is a London based independent licensing and brand development company, launched in January 2007. It manages a select and balanced portfolio of clients and brands, including Atari, A M Heath, Dreamworks Animation, Dreamworks Studios, Dr Seuss Enterprises, Ebury Press, Emma Thomson, Harper Collins US, Hornby Hobbies, Lionsgate UK, MGM and The Jim Henson Company. www.rocketlicensing.com
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