[image: image1.jpg]Kilogramccio




pressrelease

Wednesday, 18 May 2011
LONDON

Rocket Licensing launches Dr Seuss campaign 

Licensing campaign will reflect cross-generational appeal of the classic characters

Rocket Licensing has launched a major new European licensing campaign for the legendary and perennially popular Dr Seuss, whose books and characters have been a hit with readers of all ages for over half a century. 

The campaign was launched for the licensing community at a special event at London Zoo on the 25th May. Attendees heard presentations from Rocket, Dr Seuss Enterprises, and UK publishers Harper Collins and Random House outlining the continuing popularity of Dr Seuss in both the global and European markets and the vast potential of the brand. In the spirit of this significant launch, the audience even wore Cat in the Hat headgear!

Rocket’s aim is to bring a new focus to the licensing of the iconic Dr Seuss name, one that recognises the massive cross-generational appeal of the creator of The Cat in the Hat. Thus there will not only be licenses aimed at the many new young readers that join the Dr Seuss fanclub annually but licensed categories for fans of all ages who see Dr Seuss not only as a children’s favourite but as part of their own history and a cool, classic and iconic brand.

The new Cat in the Hat series is performing strongly on CITV and hugely successful publishing programmes from both Harper Collins and Random House together with a great range of product  from: Fabric Flavours, Five Mile Press, Hype and Roger La Borde  provides an excellent platform to further build the licensing programme. Rocket expects deals to be finalised across a number of categories, with an eye to building a strong retail presence in 2012.  Promotional campaigns, emphasising both the fun and learning aspects of the brand, are expected to provide strong support to the licensing campaign. 

With the Dr Seuss licensing campaign well under way by the autumn, visitors to Brand Licensing Europe in October can expect to see a strong focus on the brand at the Rocket stand.

The funny, inventive and charming Dr Seuss books Introduced to the world now universally known names such as Fox in Socks, Green Eggs and Ham and, of course, The Cat in The Hat. The books made Dr Seuss a byword for fun and classic learning and were enormously popular with children and their parents. And they were original. The inventive comic drawings, the catchy verse and that touch of likeable silliness stood out then and now.

They have also been a mind-boggling success: the 44 Dr Seuss books have sold hundreds of millions of copies and hundreds of thousands more are sold every year. Awareness of the Dr Seuss name has rarely been higher, with a successful television show from PBS Kids now on CITV, a number of films based on the popular characters and of course, all the books still in print. Dr Seuss is clearly a brand with appeal across multiple generations.

Susan Brandt, President, Dr Seuss Enterprises, says: “There is nothing like Dr Seuss. And there are very few brands whose appeal ranges from pre-school to adult, which is why we are delighted to be working with Rocket on a licensing campaign designed to build on that wide-ranging appeal.”

Charlie Donaldson, Joint Managing Director of Rocket Licensing, says: “So effectively did Dr Seuss combine fun and learning with humour, inspiration, imagination and creativity that his words and characters became an instant hit and continue to appeal to this day. It is a privilege to be representing one of the greatest children’s brands of all time and we are thrilled and excited to have the challenge of delivering the huge potential of Dr. Seuss in the European licensing arena.”
For further information please contact :
Jane Garner & Sallie Deary
jgarner@kilog.co.uk  /  sdeary@kilog.co.uk

kilogrammedia 
bury barn

brent pelham

hertfordshire

united kingdom

sg9 0au

t   + 44 ( 0 ) 1279 778 919

f   + 44 ( 0 ) 1279 778 929

e  hello@kilog.co.uk
w kilogrammedia.com


[image: image1.jpg]