Marketinghandbuch Licensing is in the bookstores 
Stefanie Brand is the author of the book “Marketinghandbuch Licensing – Brands and Lizenzthemen professionell vermarkten” (Marketing Handbook Licensing – How to market brands and licenses professionally), that is published on 13.05.2011 at Gabler Verlag/Wiesbaden. The book will be available in the German speaking markets (ISBN 978-3-8349-1916-8) and is part of first 3 volumes of a new book edition named “W&V Edition” that Gabler Verlag publishes in collaboration with the magazine Werben & Verkaufen, Germany’s most important publication for communication and advertising. 

The book gives answers to questions like: How does the chain of added value work with licensing? How do the partners in this business work together? How can a new license be build-up? How to decide if a property is a good choice to buy? The book also contains articles about successful exercises with properties like “Star Wars” or “Germany’s next Topmodel”.

The author is a licensing professional with more than 10 years of business experience.  She has worked for Bavaria Sonor, SOS-Children’s Villages and Creata Promotions as well as today for Kazachok. 
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