[image: image2.jpg]mempBraimn

icensing
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FOR IMMEDIATE RELEASE

EMILY THE STRANGE IS GOING SOFT?

Kellytoy USA appointed as new partner for ‘Strange’ plush toys for iconic brand
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BEVERLY HILLS, CA   April 27, 2011 —  Emily the Strange and her weird, wonderful world of black cats and fantastical inventions will be snuggling up to strangers across North America thanks to a new partnership arranged by memBrain Licensing.  Cosmic Debris, creators of Emily the Strange, and Kellytoy USA, a leading family-run plush toy manufacturer, announced today that they have entered into a multi-year agreement to develop a range of Emily the Strange plush dolls and toys for kids, teens and cat lovers everywhere.  The new collection of ‘Strange’ plush will be available throughout North America in select retailers later this year.

Created by artist Rob Reger in 1993, Emily the Strange is recognized worldwide for her independent spirit. Almost always accompanied by her four pet black cats—Mystery, Miles, NeeChee and Sabbath—Emily appeals to girls, creative individuals and pet-lovers alike. The Emily the Strange line with Kellytoy will feature plush toys, beanie plush toys, 2D and 3D pillows, clip-ons and plush backpacks that capture the spirit of Emily’s iconic personality, inventiveness and unique sense of humor.

“Emily is the epitome of today’s modern teen girl. She is independent, imaginative and empowered – and she has four amazing cats as friends!” says Kellytoy USA Director of Product Development, Melanie Alexander.  “Emily is an inventive and creative brand and we are very excited to bring her creations to life! Emily’s four cats have their own unique personalities - from the pretty kitty, to the lovelorn artist, to the philosopher and the rebel, Emily’s cats are as individualistic as she is.”

Anything but typical, Emily the Strange has grown from a popular skateboard design into a fully-developed persona; a smart and empowered 13-year old girl - complete with attitude and a unique outlook on life.  Along with her omnipresent band of black cats, Emily appears in her own series of comic books (Dark Horse Comics), gift books (Chronicle Books) and a recent collection of  teen novels (HarperCollins) as well as online at www.emilystrange.com, her personal portal to all things STRANGE.  

Today, Emily the Strange is a lifestyle brand offering fans a potent combination of art, fashion and entertainment within one dynamic platform.  Inspiring a range of apparel and accessories as well as room décor, stationery and games, Emily leaps from the page to screens of all sizes in 2011.  Emily’s first videogame for the Nintendo DS platform will be on retail shelves nationwide this summer just as her new band, Emily and the Strangers, puts the final touches on her first recording of original music!   And with a feature film in the works with Universal Pictures and Dark Horse Entertainment, Emily’s media empire is only getting warmed up.

Creative Director and President of Cosmic Debris, Rob Reger added, “Toys are a great way for our fans to welcome Emily, her cats, and her creations into their lives. Emily is known for her attitude and independent spirit... so, although these Emily toys may be soft on the outside, her fans know they will be tough on the inside.”

memBrain licensing announced the Kellytoy USA deal as part of an aggressive, multi-year licensing strategy for Emily the Strange spanning across numerous product categories and distribution channels.  In addition to new licensing deals for apparel, accessories, room décor, electronics, stationery and videogames, the agency says that a few “top secret” limited-edition products will be announced for San Diego Comic-Con in July 2011.  

Reger remains the creative force behind the brand.

About Emily the Strange 
Created by Reger and his company Cosmic Debris in 1993, Emily the Strange has become an internationally known icon for individualism, female empowerment, and do-it-yourself style. Born from the San Francisco graphic arts community, Emily graces a full, rock-influenced fashion clothing and accessory line, including everything from T-shirts, dresses, and underwear to toys, guitars, and school supplies. She is the featured character in a series of comic books from Dark Horse Comics, four hardbound Chronicle Books, and an upcoming series of young adult novels from HarperCollins Publishing. For more information about Emily the Strange, visit http://www.emilystrange.com. 
About Kellytoy USA
Founded in 1986, Kellytoy is proud of its tradition as a family-run business, enabling the company to maintain control of its high quality standards, workmanship and the ability to provide its customers with the greatest value of plush toys in the marketplace. Company founder and president, David Kelly, has built a franchise around the principals of meeting the needs of their customers and challenges of our ever changing marketplace developing a loyal following among some of the country’s premier retailers. Kellytoy has emerged as an instant factor in the licensing arena, working on properties including Curious George, Strawberry Shortcake, and theatrical release properties such as Superman Returns and Shrek III. Kellytoy has office, showroom and design facilities in Los Angeles, CA, with offices and showrooms in New York, Hong Kong and London.

About memBrain Licensing
memBrain Licensing’s global network of top level creative business executives provide companies with meaningful and actionable programs that push boundaries and make an impact on popular culture, building brand equity and creating social currency. memBrain Licensing services include strategic planning, partnership marketing, licensing sales, creative direction, brand identity development, project management, location based entertainment, social media development, retail engagement, environmental design, promotional marketing services, publicity, trend analysis, product development, manufacturer consulting and other creative business solutions. memBrain Licensing is headquartered in Beverly Hills, CA with another office location in New York City, NY. For more information, visit http://www.membrainllc.com.   

Media requiring more information please contact:  Eleni Karas eleni@membrainllc.com 

# # #

[image: image2.jpg]