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CPLG Cleans Up With Horrid Henry
CPLG, licensing agent for hugely successful kids’ property Horrid Henry, has brokered a deal with toiletries specialist SERT-MST that will see a range of branded Horrid Henry merchandise hit UK shelves this summer.
Horrid Henry is based on characters created by author Francesca Simon and has become a major international brand. The books are available in 27 countries with sales exceeding 16 million units in the UK alone, whilst the three times BAFTA nominated TV series produced by Novel Entertainment is CiTV’s most popular show ever and has been sold to broadcasters across the world. Horrid Henry’s profile is set to grow even bigger with the summer release of a 3D live-action film that features an all-star cast including Anjelica Huston, Richard E. Grant, Kimberley Walsh and Dick & Dom. 
The new range from SERT-MST will include shampoo, toothpaste, toothbrushes, wipes, handwash, bubble bath, plasters and shower gel, with products set to hit the shelves at the same time as the film’s release. 
"We are thrilled to be working with the Horrid Henry brand and are developing a range of items that are sure to appeal to his millions of fans," says SERT-MST Managing Director Sabir Tayub.

This latest deal adds to a wide ranging Horrid Henry licensing programme, which includes toys from Flair, apparel from SilverKnit, nightwear and underwear from TDP Aykroyd, t-shirts and jumpers from Fabric Flavours, hand and finger puppets from Fiesta Crafts, games and puzzles from Jumbo, cards and giftwrap from Woodmansterne, music from EMI Records, video games from Asylum Entertainment, and a range of DVDs from Abbey Kids. 

“This is a fantastic addition to the Horrid Henry licensing programme,” says John Taylor, Partnerships Manager at CPLG, “Henry is always getting himself dirty so a toiletries range fits in perfectly and kids will be keen to add a bit of fun to bath time with these new products!”
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About CPLG 
CPLG is one of the world’s leading entertainment and sport licensing agencies with offices in the U.S., Canada, UK, Benelux, France, Germany, Italy, Portugal, Spain, Korea and Japan. CPLG, the licensing arm of Cookie Jar, has more than 35 years of experience in the licensing industry. CPLG’s often-imitated company structure provides each of its clients with dedicated licensing, marketing and industry professionals and a fully-integrated design, legal and accounting service.
         About Novel Entertainment

Novel Entertainment specialises in the creation and development of successful children’s character brands across a wide array of media.  Novel’s core programmes include Horrid Henry, Fimbles, The Roly Mo Show, Rockit’s Pocket and Ping & Pong.   Founded in 2001 by Lucinda Whiteley and Mike Watts, the company has produced over 650 programmes for television and radio, as well as a number of stage shows based on the company’s leading characters.   The company’s brand experience extends into licensing and merchandising, computer games, interactive online content, music and film
About Horrid Henry
Horrid Henry, based on characters created by author Francesca Simon, illustrated by Tony Ross and published by Orion Children's Books, is a major multi-media brand.  Books are translated into 22 languages, and are available in 27 countries including the US, with sales exceeding 16 million books in the UK alone; Henry won the Galaxy Children’s Book of the Year Award in 2008.  The three times BAFTA nominated TV series is the most popular series ever for CITV. 156 episodes are slated to complete production and transmission in the UK by Summer 2011, with sales in 17 countries internationally.  A live stage show ran for more than 280 performances in London’s West End and across the UK from 2009 and the website www.horridhenry.me <http://www.horridhenry.me> has attracted more than 7 million hits since its launch in October 2009.  Two computer games have been released for the Nintendo platform; the first selling more than 100,000 units to date in the UK alone and a second slated for release in November 2010.  Henry has also released his own music album, appeared live at Legoland, broadcast his own radio show, and featured in the recent, hugely popular, Marmite campaign. 
