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13 April 2011

Zodiak Media Group Launches Zodiak América Latina

Zodiak Media Group today announces the launch of Zodiak América Latina, a division dedicated to the development and production of television content across the Latin American region. The move demonstrates Zodiak’s strategy to identify promising new territories and to become a leading contender in those markets. The new division, led by Giorgio Gori (as CEO) and Nicola Drago (as COO), becomes part of Zodiak’s global network of 45 production companies and opens up new opportunities for the existing Zodiak companies which now belong to the division.

The Latin America market is broad and offers significant potential since the region is experiencing growth in both its economy and in traditional TV advertising. The division will target US Hispanic, Brazil, Mexico, Colombia and other territories in Southern and Central America. 

The division encompasses two existing businesses whose activities are today being re-launched in these territories.

Miami based RM5to Elemento has been renamed Zodiak Latino and will continue focusing its efforts on the Spanish-speaking US television market and major broadcasters across Latin America. The partnership between the company and Ricky Martin Entertainment will continue to address opportunities in the joint development of music-based formats to be produced by Zodiak Latino.

Harris Whitbeck, who served as CCO at Rm5to Elemento, will lead the new company as CEO. Before partnering with Zodiak in 2009, Whitbeck was Latin America Bureau Chief and Correspondent for CNN. While CCO at RM5to Elemento, he was Executive Producer of La Expedicion, the Spanish-language version of Beyond Boundaries, for Mexico’s Televisa network, and El Peso del Matrimonio (Back in Wedding Shape) for Galavision, one of the leading US Hispanic cable networks.

Harris Whitbeck said: “This is an exciting time for Zodiak Latino. The re-launch will position us so that we can offer more innovative, high-quality formats and productions to our clients throughout the region.  I look forward to working with broadcasters to bring new and compelling programming to Spanish-speaking viewers in Latin America and the United States.”

Giorgio Gori, CEO of the Zodiak América Latina said: “We are excited about backing Harris to build on the important foundations laid alongside RME to date because we believe there are significant opportunities in Latin America for exploitation of the Group’s catalogue, as well as the ability to develop original content with both Spanish-speaking and Brazilian broadcasters. Zodiak, unique to the large production groups, has a strong Latin culture which we believe will prove central to addressing the needs of our Latin clients.”

Zodiak Brasil, based in Rio de Janeiro and launched in October 2010, also forms part of the Zodiak América Latina division and will continue to operate under the management of Paolo Nocetti (CEO) and Carla Affonso (COO).
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Notes to editors:

About Zodiak Media Group

Zodiak Media Group is one of the world’s leading creators, producers and distributors of content for TV, radio, new media and cinema. The Group is active in multiple genres including Factual, Entertainment, Reality, Game-show, Lifestyle, Documentary, Talk-show, Drama, Animation, Comedy, Children’s and Film.
Part of the De Agostini Group, Zodiak Media consists of 45 production companies with presence in 18 countries including the US, the UK, France, Italy, Spain, Scandinavia and Russia. The Group also incorporates an international distribution business, Zodiak Rights, based in London and Paris whose catalogue boasts over 20,000 hours of content.

Headquartered in London and Paris, Zodiak Media was created in June 2010 following the acquisition of the RDF Media Group, one of the UK’s largest independent production and distribution companies with operations in the UK and the US. Combined with former acquisitions Magnolia, Marathon Group and Zodiak Television, the acquisition of RDF consolidated the Group’s position as a global force in the production and distribution of content for multi-media platforms (the most significant of which is television). The new group has annual revenues of approximately €500 million.

Some of the Group’s most successful titles worldwide include: Wife Swap; Fort Boyard; Location Location Location; Wallander; Le Grand Journal; Saint Tropez; Don’t Forget The Lyrics; Totally Spies!; Waybuloo; Born To Be Wild; Being Human; the Millennium trilogy; Gormiti; The Secret Millionaire; Tribal Wives and Beyond Boundaries. The Group also produces a number of other formats including The X Factor, Survivor, Peking Express, Paradise Hotel, So You Think You Can Dance and Strictly Come Dancing in a number of different territories. Zodiak Media produced approximately 5000 hours of content in 2010 and is in business with in excess of 250 broadcasters worldwide. 

