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Monday, 11 April 2011
LONDON

Bamforth banned in right royal row!
Support grows for saucy seaside postcard stamp collection after Royal Mail ban

Fans of Bamforth & Company, the legendary producer of charming, saucy and very British postcards, have been quick to lend their online support to the Yorkshire-based comedy postcard company after a number of its vintage cartoons fell foul of Royal Mail restrictions on rudeness.
A limited edition of 200 sets of ten stamps with Bamforth postcard designs was planned to celebrate 100 years of Bamforth cards. However, seven of the ten cartoons put forward by the company for the series have been rejected by the Royal Mail as too rude.

The story broke on 6 April and has now gone viral on news sites in the UK and beyond, even attracting tabloid attention with an article in the Daily Star. There has also been much public comment on a number of online forums and social networking sites including Facebook. Among the more repeatable responses have been “Just a bit of innocent fun surely? “ and “Is it OK for me to send a saucy postcard using a normal stamp?” Meanwhile Bamforth Chairman Ian Wallace, who owns the rights to the pictures, has been widely quoted in news stories as saying, "This is social history and that point seems to be totally lost on the Royal Mail."

The row may have pushed some classic cartoons off a range of stamps, but it has also pushed the Bamforth name into the online headlines. In fact the row has raised awareness of the already highly successful licensing campaign managed by JELC, Global licensing agent for the Bamforth Vintage Collection,
With more than 20,000 entertaining, iconic and often slightly naughty images in the Bamforth Collection available for licensing, the brand has enormous potential in such categories as apparel, housewares, home furnishings, confectionery and food, promotions, outdoor, collectibles and publishing. In fact a number of licences have already been awarded including bookmark and coaster ranges, metal signs, gift confectionery, men’s t-shirts and boxers, print-on-demand greetings cards and beer glasses, with many more expected in the coming months.
Janet Woodward, Director of JELC, says: “We were a bit surprised at the ban. These cards are, after all, a part of British history, just as much as musicals, railways, wildlife, Carry On films and the many other themes that have graced special stamp editions in recent years.  Plus the Royal Mail and the GPO before it must have earned millions of pounds in postage from Bamforth postcards being mailed from seaside holidays, not to mention overseas during both World wars to men on the front line from their families. Luckily, we do have a few thousand more for the Royal Mail to consider…”

About JELC

A boutique agency with over 30 years experience in developing and managing global licensing programmes on behalf of corporate, art, entertainment, personality and fashion based brands, JELC has extensive direct relationships with leading manufacturers and retailers across Europe in multiple categories and a wide network of contacts from Europe to Australasia and the USA.   www.jelc.co.uk
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