EL OCHO LICENCIAS Y PROMOCIONES MANAGES THE NEW FASHION BRANDS: Kimmidoll AND KIMMI JUNIOR 
Kimmidoll is a family of contemporary doll characters each loving and representing one of “Life´s true values”.  Inspired by traditional Japanese dolls Kokeshi and passion for the decorative gift and household items of the Japanese culture, this brand was created to become a cult value for design lovers. 
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Since its international launch in 2008 KIMMIDOLL has sold over 4.5 million products, becoming a global phenomenon, which has been currently implemented in over 40 countries. 

Kimmidoll has come to Spain and Portugal from the hand of El Ocho who handles the licensing and promotional rights in these two territories and also in Italy, UK and Greece, from October 2010. From that date many licensing agreements have been closed and many others are now being negotiated. SAFTA has been responsible for closing the category of "Back to school" launch in May 2011 with spectacular designs that haven´t left indifferent to the distribution and market.
For its part Ambilar has signed an agreement to develop the household textile category for both Kimmidoll and Kimmi Junior, considered Kimmi Junior as Kimmidoll´s little sister which is aimed to a childest target. In the past Intergift fair, Ambilar presented both collections at their booth and the acceptance was spectacular. 
Due to the large target that covers both licenses, Kimmidoll is aimed at an adult audience and Kimmi Junior at the children, there are companies such as El Corte Ingles who prefer to cover the girls textile with Junior Kimmi. 
As for the international aspect, we must mention the company Koto Perfumes that has signed a worldwide contract to launch Perfume category  for Kimmi Junior. 
In promotions Kimmidoll is also present in Spain and Portugal through the agreement that has been signed with Sony Ericsson who will release a new limited edition mobile custom with the brand. 

Kimmidoll has been presented in over 30 exhibitions around the world, and will premiere at the International Licensing Show in Las Vegas next June with a booth run by El Ocho. 
Both Kimmidoll and Kimmi Junior transform any category in "product must", so you cannot lose sight of both licenses.
