REPSOL: THE SUCCESS OF THE SPORT AS LICENSE

Since last year, El Ocho Licencias y Promociones manages the rights of the Repsol Competition Motor sports brand, and has begun to develop a comprehensive licensing program.
With more than 15 licensees in less than 12 months, Repsol has proven to be one of the major sports brands by their daily presence in the media and the success achieved by its pilots.
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REPSOL is not only directed to a youth / adult target, because even very young children will enjoy among other products such as motorbikes and ride thanks to companies like FEBER and INJUSA.
SAFTA is developing an extensive collection of backpacks, notebooks and other stationery products that will be launched next May 2011.
Categories such as Back to School, textiles, vehicles, toys, promote the success of the Repsol Competition brand.
With more than 40 years sponsoring several Motor sports (Moto GP, Dakar, Trial, etc.) Repsol is nowadays established as a port license that goes beyond our borders.
