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Wednesday, 23 March 2011
LONDON

Pip Set To Shine In SPARKLE WORLD!
Pip the cat signed up to appear in top girls’ magazine
KJG Ltd, licensing agent for top character brand Pip, has signed an agreement with leading publisher Redan that will see Pip appearing in Sparkle World - the UK’s No. 1 multi-character magazine for Primary school aged girls.
Pip is a greetings sensation and winner of ‘Best Cute Range’ at The Henries Awards 2010, with cards available in over 500 outlets across the UK, including Fenwicks and all branches of John Lewis, where the range is being expanded to include Valentine’s and Mother’s Day cards for the first time. The designs are also available over the web via Moonpig.com and are also hugely popular overseas, with massive sales being reported in France, Germany, Finland, Italy, Switzerland, Hong Kong, New Zealand, Australia and Russia – where Otkrytka has signed a deal to both produce and sell Pip cards. 
Pip will feature in issues of SPARKLE WORLD from July onwards; the magazine has a readership of approximately 200,000 and is available across the UK through outlets such as newsagents, supermarkets, convenience stores and petrol stations. Pip already appears in Easy Peazy magazine, another popular publication for young girls.
“Pip makes a lovely addition to the line up of popular characters in SPARKLE WORLD magazine,” says Julie Jones, Publishing Director, Redan Publishing Ltd. “The cute, distinctive imagery is very appealing to young girls and will look great in the magazine.  We look forward to creating some fun and exciting pages for our readers.”

It’s not just publishing and greetings where Pip is making his mark - KJG Ltd has brought on board The Original Metal Sign Company for fridge magnets, Bluebird Brands for a range of mugs, coasters, purses, wallets and umbrellas, and Shreds for a variety of products aimed at 2 to 4 year olds, including aprons, mini tote bags, giftpack melamine sets and lunchbags. 

Although the Pip cards appeal to a wide demographic, KJG Ltd is targeting two specific markets for licensed merchandise: young children, as represented by the Shreds deal, and tweens up to students, as represented by the Bluebird Brands range. The designs used will reflect this.

“This latest deal is further evidence of Pip’s rapidly increasing presence and popularity,” says Kirsty Guthrie, from KJG Ltd, “both kids and adults love him and this has given us a fantastic platform to build on from a licensing perspective.”
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