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Success in Italy for The Qpiz 

Zodiak Active Kids Entertainment divisions’ new tween / teen cross-platform property The Qpiz, developed by Zodiak Kids and co-produced with RaiGulp continues to enjoy success in the Italian market. 

Zodiak Active has secured a deal with Libero.it, the main internet portal in Italy with over 12 million visitors every month, for The Qpiz to appear on their portal through a dedicated website, theqpiz.libero.it. The portal will allow Libero.it users to access exclusive content from The Qpiz world. 

Since launch in February 2010 on Rai Channels, The Qpiz now ranks as one of the top ten of the most watched programs on Rai for 8 to 14 year olds and is one of the top 5 most popular tweens and teens programs (Source: Auditel)
To date The  Qpiz Facebook game, www.facebook.com/TheQpizITA, achieved  over 250, 000 monthly active users in just a few weeks , of which  60% was in the 13 – 17 year old target, with a smaller percentage of young adults and surprisingly 30% is made up by boys. The dedicated Qpiz Facebook pages has reached 10, 000 fans in just a few weeks (Source: Facebook Insights/Appdata).On line the website www.theqpiz.com regularly reaches over 10,000 visits per day, with more than 1,500.000 pages visited per month and an average browsing  time of over 6 minutes (Source: Google Analytics/Facebook Insight.)

Moreover, the animated shorts (52X3’), has already become incredibly popular within its target, even through its online extensions.

Most recently, The Qpiz partnered with Justin Bieber, offering the chance to win tickets for his concert only Italian tour date in Milan.  

All international licensing, merchandising and TV broadcasting rights (excluding Asia and Italy) are managed by Zodiak Kids. In Italy, L&M will be managed by Teamworks. 
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About Zodiak Kids 
Zodiak Kids, the brand new division which sees all of the Zodiak Media Group’s kids production and distribution entities combined under one united banner.  Zodiak Kids incorporates Zodiak Media Group’s dedicated kid’s production companies: Marathon Media; Télé Images; Zodiak Active Kids Entertainment Division and The Foundation as well as Zodiak Rights’ Kids & Family TV sales division.  The newly formed Zodiak Kids production companies had a combined yearly (2010) output of over 350 episodes of brand new programming, and a catalogue of international hits such as Totally Spies; Gormiti; Street Football; Sally Bollywood; Waybuloo; Dani’s House Mister Maker and The Qpiz.

About Zodiak Active

Zodiak Active is the new global division of Zodiak Media Group, dedicated to the international development of the Group’s digital and branded content, and includes the Kids Entertainment division, which develops specific contents for children and teenagers. In order to grasp the many opportunities offered by a rapidly evolving media scenario,  Zodiak Media Group has successfully integrated its previously existing media companies - including Neo Network from Italy and RDF Contact from the UK - in un a single competence and profit centre. With a yearly turnover of approximately 31 million Euros and a highly-skilled international team of professionals 160 professionals, the Group is currently positioned as one of the most relevant global players in the digital & branded entertainment area. Zodiak Active is the main referent for partners who wish to develop innovative branded entertainment projects. Thanks to the talent and production resources employed by the group - a global network of over 45 companies operating in 18 countries - the most relevant international brands are offered the opportunity to develop highly innovative communication projects. The Company is headquartered in London, Milan, Genova, New York and Rio de Janeiro.
About RaiGulp
RaiGulp was launched in July 2007, as the first DTT Rai kids channel aimed at 8-12 years olds. It is currently available free-to-air on DTT (LCN 42 “all digital”areas), SAT (EPG TV Sat 18, EPG Sky 809), and the WEB (www.rai.tv and www.raigulp.rai.it). The programming offered include live action, original productions, animated films and series, all in line with the target’s favourite genres and themes: from the world of music talents to adventure stories, to “action” animated movies, from science fiction and videogames to the most popular teenage topics, such as friendship, love and feelings.

