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pressrelease

Wednesday, 16 March 2011
LONDON

Monkey Stars In Red Nose Day App 
 TV icon, Monkey, the star of the legendary advertising campaigns for ITV Digital and PG Tips, has generously lent his time, wit and wisdom to this year’s Comic Relief appeal by featuring in the new ‘Red Nose Day in your Pocket’ app.
‘Red Nose Day in your Pocket’ is Comic Relief’s most exciting App to date. It provides you with entertainment wherever you are, giving you access to all the latest news and celebrity videos whilst on the go, ensuring that you’re always in the know with what’s happening in the build up to the big day on Friday 18th March.  You can also access the fantastic Ask Monkey feature – where users can pick the famous primate’s brain on any burning questions that need answering, from the meaning of life to the best way to cook scallops. The app is proving to be a huge hit, with 20,000 downloads recorded in the first 10 days alone. 
Monkey’s double act with comedian Johnny Vegas has gone down in history as one of the most popular ad campaigns ever to appear on the small screen and has turned Monkey into a cultural icon and one of the most saleable brands in Britain for the 16-34 year old consumer. His huge profile and popularity has enabled Bulldog Licensing to secure a number of deals since first presenting the brand to the licensing community at last year’s BLE. Posh Paws is on board for plush, GB Eye for posters and Danilo for Monkey greetings cards and calendars, whilst Bluebird Brands has signed an agreement to produce a wide range of products including fashion bags, laptop bags, plush bags and purses as well as a homewares line that will include aprons, hot water bottles, mugs and tea towels.
“It’s wonderful that Monkey is doing his bit for Red Nose Day in this way and the app is proving to be a huge hit,” says Bulldog MD Rob Corney, “he is a big, big star and has a phenomenal amount of knowledge for a woollen primate so it’s no wonder that people want to seek his advice!”
Speaking from his luxury bachelor pad in the heart of London, Monkey said:  “After years as an informal consultant on subjects as diverse as high-end fashion and the intricacies of advanced polo technique, it was only natural that Comic Relief should choose me, Monkey, to add a little sage-like wisdom to their iPhone app.  And about time if you ask me… which, when you download this app, you can, anytime you like.”
‘Red Nose Day in Your Pocket’ is absolutely free and available now.  Download on the App Store www.rednoseday.com/inyourpocket
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Notes to editors 
· For more information on Monkey visit www.facebook.com/mostfamousmonkey 
· ‘Red Nose Day in Your Pocket’ is absolutely free and available now.  Download on the App Store www.rednoseday.com/inyourpocket
· The Red Nose Day 2011 iPhone App was proudly designed and built by Chroma.
· Urban Airship provided the technology behind the push notifications.  
· Red Nose Day 2011 is heading your way on Friday 18th March when the great British public will once again be asked to Do Something Funny for Money. 
· To join in the fun go to www.rednoseday.com and find out how you can get involved.
· By raising cash this Red Nose Day, you’re helping to change lives forever.  That’s because Comic Relief spends all the money raised by the public to give extremely vulnerable and disadvantaged people in the UK and Africa a helping hand to turn their lives around.
· Comic Relief was launched on Christmas Day in 1985, live on BBC One.  At that time, a devastating famine was crippling Ethiopia and something had to be done.  That something was Comic Relief.  The idea was simple – Comic Relief would make the public laugh while they raised money to help people in desperate need.  Before too long, Red Nose Day was created and the first ever event in 1988 raised a staggering £15m.  To date, twelve Red Nose Days have raised more than £500m.  That money has helped, and is helping, to support people and communities in dire need both in the UK and Africa.
· Comic Relief, registered charity 326568 (England/Wales); SC039730 (Scotland)
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