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Performance Brands set out on Scouting adventure
Performance Brands London is excited to announce it will represent the licensing rights of The Scout Association.

Scouting began in 1907 through the efforts of Robert Baden-Powell. He wanted to help young people from all backgrounds experience adventure, grow in confidence and discover their potential. Over 100 years on, Scouting is still doing this today.  ”. There are now over 500,000 boys, girls and adult volunteers in Scouting in the UK alone. Worldwide, the movement is  currently active in 216 countries and territories with a global membership of over 31 million. Two thirds of the international membership is in developing countries. 

The licensing program will see category development for both the key brands of Beavers, Cubs and Scouts as well as the Heritage Scouts Brand, which has a global appeal to millions of former members.

“Scouting is a powerful brand, both in the UK and overseas,’ says the Association’s Chris James. ‘It  is synonymous with fun, challenge and everyday adventure. We are delighted to be working in partnership with Performance Brands who will help us build the brand and raise awareness of our valuable work with young people. Scouting has powerful emotional connection with Scouts old and new and our heritage brand will offer an opportunity to reengage with the movement and help us attract new volunteers.

Brand building specialist, Performance Brands, has already experience working with brands such as currently signed property Nintendo, who like the Scouts resonate with each generation of the family. The Scouts brand follows their policy of only working with brands which encourages learning and social interaction in children. Senior Brand Manager Michele Pearce comments “The Scout Association is both a marvelous, action-based youth brand as well as a special UK heritage brand and as such gives us at Performance Brands a real thrill to represent them.  We’re looking forward to presenting the breadth of category opportunities to the licensing world.”

For further information please contact:

Performance Brands

+44 (0)207 630 9606

michele.pearce@performance-brands.com
