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FIRST U.S. “MAMESHIBA” PRODUCT
HAS RETAIL DEBUT AT HOT TOPIC ONLINE;

APPAREL FROM BIOWORLD TO FOLLOW!
Strong Demand For Japan’s Licensing Phenomena,

Over 7 Million Views on YouTube 
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    4” clip plush sold at Hot Topic                     Click here to see Mameshiba videos!
SANTA MONICA, CA – Just in time for the Valentine’s and Easter gift giving season, brand new Mameshiba 4” clip plush from Toynami – perfect as ‘tokens of affection’ gifts! – will be sold at www.HotTopic.com.  The plush clips, which fans can dangle from cell phones, backpacks, purses, computer cases, bicycle baskets and countless other places, retail for $8.99 each.  The initial collection features the Edamame, Chickpea, Black Bean and Mocha Coffee Bean characters.
In addition to Hot Topic, the product will also be carried at the Hastings national chain, and at the Trans World Entertainment chain of mall stores, including the F.Y.E. and Suncoast retail shops.  

Also, a major licensing deal has been signed with Bioworld Merchandising for Mameshiba apparel and accessories, featuring t-shirts, fleece, shorts, headwear, bags, leather goods and hosiery.  Bioworld products will be distributed through all channels in the U.S. and Canada, beginning Spring 2011.  Both deals were announced today by Mr. Yuma Sakata, president and chief executive officer, Dentsu Entertainment USA, Inc.
In Summer 2011, publisher VIZ Media will be unleashing the first wave of Mameshiba books which include a first-ever graphic novel titled, “Mameshiba: On The Loose!” and a character guide titled, “Meet Mameshiba!”
The Mameshiba are an appealing collection of Japanese ‘bean-dogs’ spouting oddball bits of trivia.  Following their enormous success in Japan with over $100 million in licensed product sales since 2008, they have sparked a collector craze stateside.  Mameshiba animation shorts have garnered over 7 million total views on YouTube, and droves of fans are flocking to the recently launched Mameshiba Facebook fan page (www.facebook.com/mameshiba).
To add to the growing list of partners, Dentsu Entertainment USA is actively seeking licensees for stationery and jewelry.

About Mameshiba  

The Mameshiba characters were originally created in 2008 by global advertising, communications and marketing company Dentsu Inc. in Japan as interstitials.  They have rapidly evolved into a pop culture phenomena and extremely popular licensing property, with 80% brand recognition in those under 40 in Japan, and well over $100 million in sales in less than three years.  For more information, please visit www.mameshibaworld.com. 
About Dentsu Entertainment USA, Inc.
Headquartered in Santa Monica, CA, Dentsu Entertainment USA, Inc. (www.dentsuentertainment.com), previously known as DCI Los Angeles, was formed in April 2010 as a wholly owned subsidiary of Dentsu Inc. (Tokyo Stock Exchange, Code 4324), the world's largest advertising agency brand and a leading producer of Japanese animation, with over 18,000 full-time employees and close to 100 offices worldwide.  Dentsu Entertainment USA develops original animation programming and media content for markets worldwide, and manages licensing programs for existing and new properties.  Current projects include Chub City, a toy based property featuring street-savvy characters and vehicles, currently in development as an animated series, Deltora Quest, a 52-episode animated series based on the international top-selling fantasy-adventure book series of the same name already airing in multiple markets worldwide, Mameshiba, a collection of animation shorts, and character licensing program with over $100 million in product sales since 2008, and Monsuno, an animated children's series co-produced with JAKKS Pacific, slated to debut in 2011.
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