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pressrelease

Tuesday, 11 January 2011
Real Steel: the film that packs a long-term licensing punch!

Thrilling movie will inspire “a major new boys’ and young men’s franchise”

“Real Steel” is an action drama about a former boxer (Hugh Jackman) who, against all odds, gets one last shot at a comeback when he teams up with his estranged son (Dakota Goyo) to build and train the perfect contender for the new high-tech sport of robot boxing.

That’s the premise behind the eagerly awaited action adventure film “Real Steel” — and Rocket Licensing is to license this thrilling movie in the UK. “Real Steel,” which opens in October 2011, promises to be both a box office mega hit and a licensing phenomenon, offering a wide range of product and promotional opportunities targeting a core male audience ranging from tween to young adult —and beyond!

And it’s hardly surprising that hopes are high for a film that expertly combines state-of-the art special effects, intense, exciting fight scenes and gripping human drama. However, it’s “Real Steel’s” astonishing fighting machines that are expected to be the inspiration for an initial range of collectable figures, playsets and of course fighting robot toys and toy accessories. Giving fans the chance to control the fighting action with their favourite robot boxers will be a strong theme of the campaign.

But that’s not all, “Real Steel” offers a wealth of amazing imagery that will provide retail opportunities across a wide range of categories. In fact the UK campaign, spearheaded by Rocket, has already signed up licensing partners to bring the stunning robots and set designs into posters, trading cards and a dedicated Real Steel partwork. The campaign will then extend into key product categories such as apparel, nightwear and underwear, print and paper goods, party ware, gifting, accessories, houseware, textiles, computer and cellphone accessories, and food and drink.

Marketing and licensing in both the UK and the US will also leverage the extraordinary opportunities the film offers for multimedia marketing and promotional campaigns — through both viral media and alongside key partners in numerous male-oriented markets from grooming to gaming, and from sporting goods to consumer electronics.

The worldwide campaign will, of course, aim to meet the enormous demand expected after “Real Steel’s” release. But it also aims to establish “Real Steel” as a long-term boys’ franchise. As Charlie Donaldson, Joint Managing Director of Rocket Licensing, says: “’Real Steel’ is a great film — and a whole lot more. It’s a gritty, thrill-packed action adventure and a thoroughly involving story. It’s also full of memorable characters, scenes and concepts that offer enormous potential to make it a major new boys’ and young men’s franchise. We think this film will really pack a punch – both on screen and at retail!”

Jeff Small, President and COO of DreamWorks Studios says: “When it comes to licensing opportunities, ‘Real Steel’ is a triple threat combining an exciting story, compelling characters – both human and robot – and non-stop action.  The filmmakers have created an electrifying world that will offer licensees huge potential in developing products and we are pleased to have Rocket Licensing representing this property in the UK.”
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