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pressrelease

Thursday, 09 December 2010
LONDON

Hakan Canta Extends NBA Licensing Rights
NBA school bags to be released in new territories
Hakan Canta, one of Europe’s leading producers of licensed goods, has announced that it has extended its current Turkish and Middle-East license rights for the National Basketball Association (NBA), to include the Czech Republic, Morocco, Romania, Slovakia and Tunisia.
The NBA needs little introduction – it is basketball’s premier competition and of one of the world’s most exciting sports featuring teams such as the Boston Celtics and Los Angeles Lakers as well as star players such as Kobe Bryant, LeBron James and Dwight Howard.
“We are thrilled to extend the reach of our licensed products into new markets with Hakan Canta,” said Benjamin Morel, Vice President, Merchandising Group, NBA EMEA: “With new products complimenting our already highly successful back-to-school range, we look forward to providing even more fans with a wide array of NBA licensed merchandise.”

The NBA has a huge worldwide following and the deal extension is set to delight millions of basketball fans. Hakan Canta – who have been producing NBA licensed products since 2006 - has a comprehensive range of back-to- school (BTS) products featuring a variety of different designs. This includes the new ‘NBA 4 Her’ line, which combines basketball and fashion and is designed to tap into basketball’s status as one of the most popular female team sports in the world. The innovative and striking designs for the ‘NBA 4 Her’ range recently won the NBA Turkey Best Design Award 2010. 
Based in Istanbul, Hakan Canta has been producing quality merchandise since 1955 across sectors including BTS, fashion, travel and sport. Today the company is the market leader for BTS in Turkey and its merchandise is also distributed across more than fifty countries in Europe, the Middle East and North Africa. The company’s products are based on a strong range of licences that features some of the hottest properties in world licensing, including Barbie, Bakugan, Dora the Explorer, High School Musical, SpongeBob SquarePants and Hello Kitty.

“The NBA has a huge following across the world and we are delighted to be able to release our range of products into these new markets, where they are sure to prove very popular,” says Hakan Hacisoyu of Hakan Canta.
About NBA International:

The NBA, founded in 1946, is a global sports and entertainment brand that features 30 basketball teams in the United States and Canada.  During the 2010-11 season, NBA games will reach 215 countries and territories in more than 40 languages. The global reach of the NBA is also reflected in the record 84 international players from 38 countries and territories that featured on opening day rosters for the 2010-11 season. NBA.com averaged more than five million daily visits, with more than 50 percent of the site’s visitors coming from outside of North America.  NBA merchandise is sold in more than 100,000 stores in 100 countries on six continents, and the league has 28 global and country-specific marketing partners. To facilitate the game’s ongoing international growth, the league has offices in 17 cities worldwide: Beijing, Hong Kong, Istanbul, Johannesburg, London, Madrid, Mexico City, Miami, Milan, Moscow, New York, Paris, Shanghai, Seoul, Taipei, Tokyo, and Toronto.
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