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Hornby Hobbies: for boys of all ages
Scalextric, Airfix, Hornby and Corgi are the superbrands of the male hobbies world, but are, of course, hugely popular with younger boys, with global sales worth tens of millions of pounds annually. This, the Hornby Hobbies range, has a high recognition factor among boys from 4 to 84, who have grown up, or are growing up, with the ultimate names in electronic car racing, model airplane kits, railway modelling and die-cast models.
Rocket Licensing, which is the licensing agent for Hornby Hobbies in the UK, quickly saw the opportunities the brands offered for a dual market strategy. Airfix, for example, has definable appeal to both 8-to-12-year-olds and 35+ males. Thus, alongside licences for confectionery and boys’ leisurewear, nightwear and underwear, there are also licences for stationery, cards, gifts, jigsaws and t-shirts for the adult market.
Similarly the Scalextric campaign is targeting boys aged 4-12 with licences for cakes, apparel, dress-up, t-shirts, coin-operated rides and melamine homeware, all reflecting the brand as it is today. However, it is also targeting men with a ‘heritage’ design, reflecting a more nostalgic image of the brand. These licences include not only apparel but also jigsaws, hip flasks, playing cards, mugs and wash bags. For both markets there’s a Scalextric iPhone app on its way. Most products will appear at retail in 2011, although the Greencore cake is already a big hit in Marks and Spencer. 
Popular TV appearances by both brands on James Mays’ Toy Stories TV series have served to confirm the importance of this approach. Hornby and Corgi, through licenses for gifting, apparel and greetings cards, will follow a similar strategy.
As Rob Wijeratna, Joint Managing Director of Rocket Licensing, says: “Scalextric, Airfix, Hornby and Corgi are all iconic but also very much of the here and now. Licensing these brands has therefore involved careful strategy and planning. Today we feel we have succeeded in extending the brands’ appeal to categories that have a powerful resonance — for boys of all ages!”
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About Rocket Licensing:

Rocket Licensing is a London based independent licensing and brand development company, launched in January 2007. Rocket Licensing manages a select and balanced portfolio of clients and brands  www.rocketlicensing.com 
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