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Wednesday, 15 December 2010
LONDON

Hari At The Beach Proves To Be A HUGE Hit At Retail!
The latest book in the successful Hari’s World series - Hari at the Beach – is selling in huge numbers at retail outlets across the UK. 
The book is the third in the series, which follows the day to day adventures of bumbling little elephant Hari and a supporting cast of equally loveable characters. The colourful and exciting books are all about having fun and enjoying life and each one has a very subtle safety message woven into the storyline that shows children how to avoid unintended injury.
Hari on the Beach follows Hari as he enjoys a day by the seaside and is a hugely colourful and enjoyable story for young children, which is proving incredibly popular - the book is currently on sale in independent bookshops and branches of Waterstone’s across the country as well as through the official website at www.harisworld.com, and in gift shops, garden centres, outdoor centres and zoos.

The 32-page book is beautifully illustrated and hugely colourful and the other two titles in the series, Oops Hari! and Hari at Home, have been redesigned to tie in with this eye-catching new brand image, which has been developed to support a move into animation.
The licensing community is switching on to the potential offered by Hari’s World, with Dowman Soft Touch already on board for an irresistible range of plush and hand puppets based on six characters from the current books, with a variety of other products including finger puppets, cuddly pillows and seat-belt covers set to follow. The range launched at Autumn Fair 2010 and is set to go on sale through the Demco Group and other catalogue firms, as well as department stores, gift shops and other retail outlets such as garden centres and zoos. The plush range will grow with the publishing programme as each new book will feature two brand new characters that will appear in plush form. 
This promises to be just the start of a wide-ranging licensing programme and the team at Hari’s World is looking to extend the brand across various other sectors such as toys, collectables, board games, musical products and interactive games and applications.
“Hari on the Beach is widely available and is selling extremely well, which is further evidence of the rising popularity of this unique brand, which has huge potential from a licensing perspective as it’s loved by children but also embraced by parents because of the subtle safety message woven into every adventure,” says Tristan-Sean McGee, Managing Director of Hari’s World. “There has been a real shift in the market and a brand now has to do more than just entertain - it has to offer children and parents alike that little bit more and Hari’s World fits the bill perfectly as not only is it enormous fun but it’s also the gift idea that can genuinely make a life-saving difference!” 
For further information please contact:
Jane Garner & Sallie Deary
jgarner@kilog.co.uk  /  sdeary@kilog.co.uk
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