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pressrelease

LONDON

4sight Adds Official Crufts Merchandise

  To Licensing Programme 
4sight licensing solutions, part of 4Kids Entertainment International Limited, has signed a license agreement with G Group, which has seen a variety of products launch for the Crufts brand. The range of official Crufts merchandise includes gifts, clothing for men, women and children, accessories for dogs and limited edition products to celebrate dfs Crufts’ 120th anniversary, which takes place in 2011.
dfs Crufts, the world’s most famous dog show, is organised and hosted by the Kennel Club, and the four day event is attended by more than 140,000 dog lovers from the UK and overseas who come together to experience competitions and events that celebrate the diverse role dogs play in society. Visitors also learn how to select, train, care for and enjoy life with their dogs.
The new G Group range will be on sale at dfs Crufts and other dog shows and via mail order and catalogue, and are currently available on the web at www.cruftsmerchandise.com. This latest agreement adds to an expanding licensing programme for the Crufts brand:  World Editions LLC is set to produce six different types of commemorative stamp editions and medallion editions that will include the image of the winning dog breeds from the show, whilst Revel Mob has developed two Crufts iPhone apps - one that allows users to download vintage photos from the show’s archives and a new ‘Top Dog’ app allows users to play a special Top Trumps-style game featuring top breeds of dogs. 4sight has also recently signed an agreement with Cream Content that will see an official quarterly Crufts Magazine designed especially to help readers get more enjoyment from their pedigree dog.
‘’We are delighted to be working with G Group. The Crufts online shop creates a new window for the brand adding value and visibility.” said Sandra Vauthier-Cellier, Managing Director of 4sight licensing solutions and 4Kids Entertainment International. “The brand is well known and respected by dog owners in the UK and across the world, and these consumers spend a lot of money on their pets. This makes the brand hot property in the licensing market and this is reflected in a strong programme that we are continuing to develop.” 

For further information please contact :
Jane Garner & Sallie Deary
jgarner@kilog.co.uk  /  sdeary@kilog.co.uk

kilogrammedia 
bury barn

brent pelham

hertfordshire
united kingdom

sg9 0au
t   + 44 ( 0 ) 1279 778 919

f   + 44 ( 0 ) 1279 778 929

e  hello@kilog.co.uk
w kilogrammedia.com
Sara Wilde & Heidi Ancell

Sara.wilde@thekennelclub.org.uk / heidi.ancell@thekennelclub.org.uk
The Kennel Club Press Office

Tel: 0207 518 1008

About 4sight licensing solutions, Inc

4sight licensing solutions, inc., is a subsidiary of 4Kids Entertainment, Inc. (PK:KIDE), a global provider of children’s entertainment and merchandise licensing. 4sight specialises in the marketing and licensing of brands geared primarily to adults, teens and “tweens.” Currently, 4sight represents targeted properties and corporate brands including the American Kennel Club; Cat Fanciers’ Association; The Kennel Club (UK); Crufts (UK); Artlist Collection: The Dog, The Cat and The Pig; Chicaloca; Fab Over Fifty; Pachanga by Belén Mena; and the Hokusai Collection, a compelling series of fresh, contemporary designs inspired by the classic works of iconic Japanese artist Katsushika Hokusai.

About the Kennel Club

The Kennel Club is the UK’s largest organisation dedicated to the health, welfare and training of dogs. It runs programmes and offers information and advice to dog owners and breeders about how to responsibly breed, buy, train, care for and enjoy life with their dogs.

It is the country’s largest registration body for dogs, registering both crossbreeds and pedigrees.  In 2009, it registered over 244,000 dogs and its Petlog database (the UK’s largest pet reunification service for microchipped animals) registered in excess of 300,000 dogs. The Kennel Club encourages owners to get involved in activities and events with their dogs and it licences and promotes over 5,000 dog events across the UK.

The Kennel Club is the largest single supporter of dog health projects in the UK and this helps it to understand the causes of inherited diseases in dogs and to develop health tests. The Kennel Club Charitable Trust distributes grants to fund a wide variety of work ranging from scientific and research grants to welfare initiatives, all of which are giving dogs healthier and happier lives.  
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