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FOR IMMEDIATE RELEASE

KNOWLEDGE ADVENTURE LAUNCHES LICENSING PROGRAM WITH IMMEDIATE SUCCESS

Wildly Popular Educational  Software Brand JumpStart Translates Successfully into School Supplies, Games and Publishing
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JumpStart branded division cards and puzzles will be some of many Knowledge Adventure                            licensed products.
Torrance, CA – October 8, 2010 - Knowledge Adventure, one of the largest educational software groups in the world, has entered the licensing world with three diverse deals, brokered by the company’s licensing agency, 360ep.  Soon-to-be released merchandise will first include school supplies by Fine Line, followed by board games and puzzles by GDC-GameDevCo Ltd, and a graphic novel by Silver Dragon Books.
The collaboration between Knowledge Adventure and Fine Line will extend the “making education fun” philosophy through activity products such as writing and drawing instruments, activity sets, flash cards, paper pads and stickers.  Other school supply products will include portfolios, notebooks, stationery sets, lunch kits and school bags. The products are currently being introduced to retailers. 
GDC-GameDevCo is developing puzzles and board games targeted at preschool through 2nd grade. These products, which were introduced at Dallas Toy Fair, are full of educational elements as well as fun game play. Silver Dragon’s graphic novel is planned for a summer 2011 release. 
“Licensing is a natural extension for Jumpstart,” said David Lord, President and CEO of Knowledge Adventure.  “Kids love Jumpstart!  Frankie and his friends have been a part of education for almost two decades.  These partnerships let kids have their favorite characters as part of their regular activities.”

 “Knowledge Adventure and the JumpStart brand is a household name for families and we are excited to announce this partnership” said Rich Litvack, President of Fine Line Stationery.  “We are confident these products will affect families everywhere and inspire kids to further embrace learning.” 
Silver Dragon CEO, Joe Brusha, agrees: "We are excited to partner with JumpStart and looking forward to taking Frankie, CJ, Eleanor, Kisha and the rest of the gang on exciting adventures. We hope to deliver a product that will entertain kids and also help them learn while having fun."
An industry pioneer that has helped more than 50 million children fall in love with learning, Knowledge Adventure and their JumpStart brand set the standard in kids’ software by creating the finest educational products for use in the home and the classroom.  By blending learning and entertainment, Knowledge Adventure’s adventure-based educational software and online gaming inspire kids’ minds through immersed play.  Knowledge Adventure and their brands JumpStart and Math Blaster are available for licensing in all major categories.
About Knowledge Adventure

Knowledge Adventure® is the leader in adventure-based 3D virtual worlds for 3-to-10 year olds. With its JumpStart® and Math Blaster™ products, kids learn through endless gaming adventures in 3D virtual worlds. By blending learning and entertainment, Knowledge Adventure’s adventure-based learning inspires kids’ minds through immersed play. For more than 15 years, Knowledge Adventure has set the standard in kids’ gaming by creating the finest educational products for use in the home and the classroom. The company is internationally renowned for its award-winning products. A subsidiary of Knowledge Holdings, Inc., the company is privately-held and based in Torrance, California. For more information, go to www.jumpstart.com or call 310-533-3400.
About Fine Line Stationary

Fine Line Products was formed in 1991 to address the need of a changing market.  We offer a full assortment of licensed and non-licensed stationery, school supplies and accessory items for back-to-school and year round business. Our products consist of Fashion Programs that are on-target with current trends and Licensed Programs that both kids and adults love. Our core target market is girls and boys between the ages of 3 and 16. 
Our parent company, a merger of New Generation Products and Aljan Corp., acts as a distributor of licensed and fashion children’s products to the mass market, food and drug retailers and warehouse clubs. Fine Line’s products are placed at back-to-school and everyday plan-o-grams in national retail chains such as Kroger, Shopko, Rite Aid, Target and Office Depot, among others. 

About GDC – GameDevCo Ltd. 
Located in Toronto, Canada, GDC-GameDevCo Ltd. is a privately owned corporation. GDC-GameDevCo Ltd. is a game development company which specializes in board games, DVD board games, mini games, card games and mobile applications.
Under the leadership of Vatche Torossian, GDC-GameDevCo Ltd. has launched several brands into the marketplace (licensed and house brands) - American Kennel Club, Decision Day Fantasy Sports (Baseball, Basketball, Football, Hockey), Decision Day Initial Pursuit, Diamond Crosswords, Dexter, Edgar & Ellen, Elvis Presley, Faith and Redemption, Go-Matria!, KISS, Peter Puck, SPLIT, TNA Wrestling, US Open Tennis, Vital Statistics, Word for Word, Word for Word Canada and Word for Word Junior. The company will be launching several more brands in 2010 and beyond. For more information, visit www.gdcgamedevco.com. 
About Silver Dragon Books
Silver Dragon Books is the all ages imprint of Zenescope Entertainment, a top 10 publisher of comic books and graphic novels in the US. Silver Dragon Books launched in 2010, partnering with Discovery Channel and Animal Planet to bring the first line of graphic novels to market based on the company’s award winning programming.  Silver Dragon Books' focus is to bring diverse products that appeal to a wide variety of readers to market. (kids, tweens & young adults) www.silverdragonbooks.com

Zenescope was founded in 2005 and has published some of the top independent books on the market including Grimm Fairy Tales, Return to Wonderland and Monster Hunter's Survival Guide as well as licensed properties including the hit television series Charmed and the New Line Cinema films Final Destination and Se7en.
About 360ep
360ep was founded by Bill Jemas and former members of the senior management team that guided Marvel Enterprises from a struggling comic book publisher into one of the biggest licensing and publishing turn-around stories of the past decade.  360ep’s Licensing Division represents dozens of brands, including WE tv, Tattoo Johnny and American Media Inc. In addition to its representation of household names, the company works with a variety of manufacturing clients, including a leading developer of videogames, a confectionary company and a jewelry maker.  For more information please visit www.360ep.com.
###

For questions or additional information, please contact:   

Sarah D. Miller
Business Manager, 360ep

smiller@360ep.com 

609-553-7003
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