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Uki DVD Hits The Shelves
New pre-school property from Universal Music makes UK DVD debut 

Universal Music UK has released the first Uki DVD. Uki – Volume One launched at the end of November and features a total of 10 episodes from the delightful pre-school series.
Uki is an irresistibly cute yellow character who is never without a smile and, with his unlimited curiosity and innate sense of fun, is a true reflection of his young audience. First developed by Universal Music Belgium, the property comprises 52 x 5 minute episodes and each one sees Uki take his young viewers along on his adventures and uses sounds, laughter and smiles, rather than words, to encourage them to join in. 
Winner of the ‘Pitch it’ award at the 2008 KidScreen Summit, Uki has a modular structure that will quickly become familiar to children and their parents and is modelled on how toddlers typically spend their days. Each episode starts with Uki waking up and ready to play, playtime is followed by a guessing game with Uki and then it’s story time – after that there’s a last chance for some fun before Uki starts to wind down and eventually goes to sleep. 
The quality of the animation and the absence of any dialogue make the show immediately accessible for viewers in any territory, regardless of language, and the show has been snapped up by broadcasters across the world. Uki is currently showing on children’s channels Ketnet and Club RTL in Belgium and has also been sold to Australia, Portugal, Finland, Norway, Poland, Israel, South Africa, Taiwan, the Middle East, South-east Asia. In the UK, the show has been airing since September on CBeebies as a key part of the hugely popular ‘Show Me Show Me’ programme. 

The new DVD adds to an existing licensing programme, with publisher Egmont already set to launch a series of Uki books on to the UK market – including 10 Minute Tales, Pocket Library books, annuals, colouring/activity books and story books.

“Uki is proving to be a real hit and is quickly building up an avid audience in the UK so this DVD is sure to have a big impact at retail. The popularity of the property is being reflected in significant levels of interest from the licensing community and we are looking forward to making more announcements during 2011,” says Neil Jennings, Director of Business Development at Universal Music UK, who is responsible for the Uki licensing programme.
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About Universal Music UK

Universal Music UK is a division of Universal Music Group, the world’s leading music company with wholly owned record operations or licensees in 77 countries. Its businesses also include Universal Music Publishing Group, the industry's leading global music publishing operation. 

Universal Music Group's record labels include A&M/Octone, Decca, Deutsche Grammophon, Disa, Emarcy, Fonovisa, Interscope Geffen A&M Records, Island Def Jam Music Group, Lost Highway Records, Machete Music, MCA Nashville, Mercury Nashville, Mercury Records, Polydor Records, Show Dog – Universal Music, Universal Motown Republic Group, Universal Music Latino and Verve Music Group as well as a multitude of record labels owned or distributed by its record company subsidiaries around the world. The Universal Music Group owns the most extensive catalogue of music in the industry, which includes the last 100 years of the world's most popular artists and their recordings. UMG’s catalogue is marketed through two distinct divisions, Universal Music Enterprises (in the U.S.) and Universal Strategic Marketing (outside the U.S.). Universal Music Group also includes eLabs, its new media and technologies division; Bravado, its merchandising company; and Twenty-First Artists, its full service management division.

Universal Music Group is a unit of Vivendi, a global media and communications company.
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