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Egmont launches Thomas & Friends Story Library Series marketing campaign

Books to be promoted through House of Fraser and The Guardian to celebrate the 65th anniversary of Thomas The Tank Engine

London, 15th November 2010: Egmont, the UK’s top children’s licensed character publisher, today announced an extensive marketing campaign for the Thomas & Friends Story Library Series, with promotions through House of Fraser, The Guardian and Starbucks. The marketing activity is to mark the 65th anniversary of Thomas the Tank Engine.  These exciting brand partnerships have been put in place by marketing agency mostra. 

House of Fraser will kick off the campaign by giving away books from the Thomas & Friends Story Library Series within all stores that have a childrenswear department. Customers who make a purchase over £30 in the childrenswear range will receive a complimentary copy of the book and the offer will also run online through the House of Fraser website (www.houseoffraser.co.uk).

In addition, the House of Fraser website will run an online competition, with no purchase necessary, which gives customers a chance to win one family ticket to Thomas Land, Drayton Manor Park and ten Thomas goodie bags. The activity will be publicised through House of Fraser’s in-store posters, store radio, online via their website and through e-newsletters.

On the 20th November, copies of Thomas & Friends Story Library Series books will be polybagged within The Guardian and distributed nationwide through 400 Starbucks stores. A4 point of sale posters will be displayed within the Starbucks stores and the promotion will be supported by in-paper and online support from The Guardian.
“We are extremely excited to announce this marketing campaign for the successful Thomas & Friends Story Library Series,” comments Nikki Causer, Head of Marketing for Egmont Publishing Group. “The involvement of these high-profile brands, along with it being the first time Egmont has partnered with them, highlights the ongoing popularity of Thomas The Tank Engine and we are proud to be involved in the 65th anniversary of this iconic property.” 

Katie Price, Senior Director of Worldwide Publishing, HIT Entertainment said: “We hope this marketing campaign will enable even more children to enjoy the stories of Thomas & Friends. It rounds out a year of extensive marketing activity celebrating the 65th anniversary of the world’s number one pre-school boys’ property.”
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About Egmont UK

Egmont is the UK’s top specialist children’s publisher selling more than 25 million books and 12 million magazines each year. The company is home to some of the world’s best loved authors, illustrators and characters such as Michael Morpurgo, Andy Stanton, Michelle Magorian, Julia Donaldson, Winnie-the-Pooh, Wallace & Gromit, Tintin, Mr Men, Thomas the Tank Engine, Barbie, Waybuloo and Ben 10. Egmont’s Classic Comic archive includes Roy of the Rovers, Battle, Whizzer & Chips and Misty. 
 
Egmont UK is part of the Egmont Group, which was founded in 1878. It is Scandinavia’s leading media group and Europe’s largest children’s publisher telling stories through books, magazines, film, TV, music, games and mobile in 30 countries throughout the world. www.egmont.co.uk
About House of Fraser

House of Fraser is a department store group with 61 enviable locations across the UK and Ireland.  As one of the best known names on the high street, House of Fraser has presented customers with an unrivalled nationwide department store for 160 years. The company was acquired by the Highland consortium in November 2006 marking the beginning of an exciting new chapter in its history.  The group has annual sales in excess of £1.25bn and employs 6,500 House of Fraser staff and 10,000 concession staff through 5 million sq ft of selling space. Customers can shop at House of Fraser from http://www.houseoffraser.co.uk
PRESS OFFICE:
Braben ( +44  (0) 20 7025 8021(  egmont@braben.co.uk

