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London, England – November 2010: 
Top Licensees Sign Up For Super League!
CPLG Sport, licensing agent for the Engage Super League, has announced details of three new agreements that will see a range of Super League-branded products hitting the market.

The Engage Super League is the elite division for Rugby League in Europe and features fourteen teams battling it out over the course of a 27-round summer season of fixtures to reach the eight-team play-off series. The play-offs culminate in the Grand Final, which is held every year at Old Trafford and is one of the most eagerly anticipated annual events in European sport. The league is hugely popular, with attendances across the board having risen year on year since 2001, and has spread out of its northern heartlands to include teams from Wales, London and France.
The new deals will see Elisabeth the Chef launching a range of Super League celebration cakes and MBI producing a range of club-branded jewellery, whilst leading publisher Grange Communications has signed a deal to produce an official Super League annual – the first one is set to hit the shelves at the end of 2011 and will feature all the thrills, spills and statistics from that year’s competition.
“Super League is a fantastic property and we are delighted to have signed up three top licensees – the brand is increasing in popularity all the time and this is reflected in the ongoing interest we are receiving from the licensing community.” says Gary Jacobson, Commercial Manager, CPLG.
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