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Peanuts Wows The Crowds At M&S!
CPLG, licensing agent for Peanuts, helped retail giant M&S celebrate the 60th anniversary of the world’s favourite cartoon strip last week, with a special half-term promotion that took place at nine flagship M&S stores across the UK.
As well as eye-catching POS materials, each store gave away free Peanuts stickers and ran a colouring competition for kids, with three prizes of £100.00 M&S gift cards on offer for the winners. Face painters and costume characters were also on hand to delight fans of all ages and the promotion was a huge success.

“M&S has always shown huge commitment towards the Peanuts brand, and we are delighted that they have helped celebrate our 60th anniversary in this way,” says Liz Murphy, Executive Director, International Licensing Europe and Latin America, Peanuts Worldwide.
“We are delighted to be celebrating this landmark year for Peanuts with the support of our long standing retail partner. M&S continues to be a huge supporter of the brand - the growing number of Peanuts apparel lines are incredibly popular with all age groups and this type of in-store activity featuring Snoopy and his friends is fantastic in terms of increasing brand awareness,” adds Tim Juckes, Category Director, CPLG. 

- Ends - 
For further information please contact Jane Garner, kilogrammedia
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Editor’s Notes: 

About CPLG 
CPLG is one of the world’s leading entertainment and sport licensing agencies with offices in the U.S., Canada, UK, Benelux, France, Germany, Italy, Portugal, Spain, Korea and Japan. CPLG, the licensing arm of Cookie Jar, has more than 35 years of experience in the licensing industry. CPLG’s often-imitated company structure provides each of its clients with dedicated licensing, marketing and industry professionals and a fully-integrated design, legal and accounting service.
PEANUTS Worldwide

The PEANUTS characters and related intellectual property are owned by Peanuts Worldwide LLC, a joint venture owned 80% by Iconix Brand Group, Inc. and 20% by members of the Charles M. Schulz family. Iconix Brand Group, Inc. owns, licenses and markets a growing portfolio of consumer brands including CANDIE'S (R), BONGO (R), BADGLEY MISCHKA (R), JOE BOXER (R), RAMPAGE (R), MUDD (R), LONDON FOG (R), MOSSIMO (R), OCEAN PACIFIC(R), DANSKIN (R), ROCA WEAR(R), CANNON (R), ROYAL VELVET (R), FIELDCREST (R), CHARISMA (R), STARTER (R) and WAVERLY (R). In addition, Iconix owns an interest in the ARTFUL DODGER (R), ED HARDY (R), ECKO (R), MARC ECKO (R), ZOO YORK (R), MATERIAL GIRL(TM), and PEANUTS brands. The Company licenses its brands to a network of leading retailers and manufacturers that touch every major segment of retail distribution from the luxury market to the mass market in both the U.S. and worldwide. Through its in-house business development, merchandising, advertising and public relations departments Iconix manages its brands to drive greater consumer awareness and equity.

