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The Smiley Company




Spreading smiles down-under

Smiley becomes the new face of multi-million dollar advertising campaign

Australian telecoms giants Optus, with the help of the M&C Saatchi Agency, have enlisted the original Smiley logo to be the face of their new multi-million dollar (AUS) advertising campaign, ‘Happy Days’.

The ‘Happy Days’ campaign helps to promote Optus’s new direction to change the face of their prepaid phones and uses Smiley as the new face of Optus animals. The campaign launches Optus’s new pre-paid mobile phone daily offers, from $1 a day.

Nicolas Loufrani (CEO of ‘The Smiley Company’) says;

“We are very happy to work with Optus and M&C Saatchi. With their fabulous and fun ‘Happy days’ campaign and new product offering they will help us make the world a happier place”.
Place

”.
The campaign, launching this month, will see the original Smiley logo incorporated into a multi-channel advertising campaign including TV, on-line, print media, in-store POS and product packaging and outdoor advertising.

The campaign has been organised and implemented by the M&C Saatchi Agency on behalf of Optus.

Nick Russo (Group Account Director, M&C Saatchi Sydney) says,

"M&C Saatchi Sydney and Optus launched and exciting new campaign - Happy Days. It announces that Optus has changed the face of prepaid and through Smiley, it adds a very contemporary feel to a creative idea that is simple and visually interesting. The work is fresh and has been well received by all."
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About ‘The Smiley Company’

The ‘Smiley’ company is home to one of the most recognisable symbols in the world.  The original Smiley brand was born on January 1st 1972 with the ‘take time to smile’ promotion in French newspaper ‘France Soir’. The Smiley logo was used to highlight all good news so people could choose to read positive and uplifting articles.

40 years on the logo is now the symbol for a globally recognized brand and has enjoyed worldwide success with extensive licensing partnerships. 25 years later with the evolution of the internet global communication changed forever not surprisingly, Smiley was there from the beginning.

In 1997, Nicolas Loufrani launched a universe of self -expression with the brand ‘SmileyWorld’ by creating variations of the original Smiley developing expressive characters and promoting the universal language of the ‘emoticon’. Today we have thousands of different icons and characters.

‘Smiley’ is more than an icon, brand and lifestyle; it’s a spirit, a philosophy. It is here to remind people of how powerful a smile is and how much a simple smile can change your life and the lives of others around you.

10% of all royalties will go to charity through the Smiley World Association, which was formed in 2005 to help people in need by setting up health and educational infrastructures in third world countries.

Kind regards,

Jemma Morgan

PR, Communications and Events Manager

(Fashion and Lifestyle)
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Suite 13.2.2

The Leathermarket 11/13 Weston Street  Bermondsey LONDON  SE1 3ER

Tel:  020 7378 8231

Mobile: 07584025351

Fax: 020 7378 8232

www.smileycompany.com
