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November 2, 2010
Zodiak Rights Secures Waybuloo Audio Book Deal 

Zodiak Rights has inked a deal with Abbey Home Media Group to release the first Waybuloo audio book. 

Read by Lynda Bellingham, Storytime with Waybuloo, is a 60 minute audio book which contains four Waybuloo adventures:  ‘Jumping’; ‘Moving Things’; ‘Snuggly Slide’ and ‘Bongleberry Juice’.  Each story is based on the four Piplings - Nok Tok, Lau Lau, Yojojo and De Li in the land of Nara and features all the usual Waybuloo signature phrases that children are familiar with.

Maria Sze, Brand Director, Zodiak Rights comments: “We are delighted to have launched Waybuloo’s first audio book in partnership with Abbey Home Media. With 36 licensees in place to date, the Waybuloo brand continues to go from strength-to-strength.  A recent *survey revealed that 72% of Waybuloo viewers were interested in new merchandise and with this positive feedback; we look forward to building on the Waybuloo product range and announcing more licensees in the months to come.”

Emma Evans, Sales and Acquisitions Director at the Abbey Home Media Group comments:  “Waybuloo is perfect for the Abbey Kid’s Aloud Audio Range. It ticks every box with its ‘listen again’ stories and lovable characters.”

New episodes of Waybuloo started premiering last month on CBeebies and on BBC Two and can be seen twice daily during the week and at weekends.

Internationally, Waybuloo currently airs in 80 countries worldwide. A licensing agent has been appointed in the Middle East and licensing programmes have already rolled out in Australia and New Zealand. Waybuloo DVD’s and Egmont books have launched into ABC stores across Australia with Fisher Price toys launching at Christmas.  Other key categories will roll out late 2011.

Waybuloo is produced by The Foundation, part of the Zodiak Media Group, and Decode Entertainment for CBeebies.

Zodiak Rights holds worldwide rights in all media in the property, with the exception of Canada where Decode Enterprises handles broadcast and home entertainment rights, and DHX Licensing represents consumer products rights. Both Decode Enterprises and DHX Licensing are subsidiaries of DHX Media.

-Ends-

Notes to editors:

*Research conducted by Entertainment Media Research Ltd. The survey investigated attitudes and behaviours relating to Waybuloo. The online fieldwork was conducted in the last week of June 2010 amongst parents of children aged 1 to 5 years old who watch Waybuloo. 505 qualified respondents took part.

