SESAME WORKSHOP PROMOTES THREE STAFFERS IN

WORLDWIDE DISTRIBUTION GROUP

(New York, NY, November 1, 2010)—Sesame Workshop, the nonprofit organization behind Sesame Street, has promoted Scott Chambers to Senior Vice President, Worldwide Media Distribution; Mike Khouri  to Vice President, Home Video and Audio Distribution; and Jennifer Perry to Vice President of Publishing, announced Terry Fitzpatrick, Executive Vice President, Distribution.
Chambers, who joined Sesame Workshop is 2002, will be responsible for supervising all aspects of the digital, traditional, and mobile media businesses worldwide, including publishing, interactive, television, home video and audio.  Prior to joining the Workshop, Chambers was with Disney Publishing, where he served as North American Licensing Director.  In his five years at Disney, he oversaw mass and trade book retail channels for the children’s book licensing program, as well as managed the continuity series and electronic/interactive book lines.  Prior to that, he spent six years at FAO Schwarz rising to the position of Senior Buyer.

Khouri, who joined the Workshop in 2006 as Assistant Vice President of Retail Strategy and Business Development, is now responsible for supervising all aspects of home video and audio businesses domestically and internationally.  Prior to his time at the Workshop, Khouri served as Director of Retail Sales and Marketing for Universal Music and Video Distribution for 14 years.

Perry, who joined the nonprofit in 2005 from Scholastic, is now responsible for supervising all aspects of the Publishing business at the Workshop, domestically and internationally, including the Sesame Workshop Publishing Archive.  At Scholastic, Perry was Associate Editorial Director in charge of a number of Scholastic’s licensed and non-licensed children’s continuity book clubs. Prior to working in publishing, Perry was Director of Education at an art and history museum. 
Chambers will be reporting to Fitzpatrick, while Khouri and Perry will be reporting to Chambers.
“Not only does Sesame Workshop house a rich library of assets that are being made available through new distribution channels, but we’re also continuing to produce new creative daily for a multitude of platforms including the digital arena,” said Fitzpatrick.  “Scott, Mike and Jennifer each possess strong qualities in business development, strategic planning and licensee relationship management that are critical in growing the Sesame brand and ultimately extending the reach of our educational content around the world.”

Sesame Workshop is the nonprofit educational organization that revolutionized children’s television programming with the landmark Sesame Street.  The Workshop produces local Sesame Street programs, seen in over 140 countries, and other acclaimed shows to help bridge the literacy gap including The Electric Company.  Beyond television, the Workshop produces content for multiple media platforms on a wide range of issues including literacy, health and military deployment. Initiatives meet specific needs to help young children and families develop critical skills, acquire healthy habits and build emotional strength to prepare them for lifelong learning.  Learn more at www.sesameworkshop.org. 
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